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Sparks 


High Price Market 
Ahrens Sets Pace 
Diamond T Does It 
Once a News Man 
Cord’s Designer 
>—s0er- 


By 


Chris Sinsabaugh 


[® YOU should ask me, I’d say 
that sales of the higher priced 
cars show the greatest percentage 
of increase of any of the brackets 
under $1,000, but I can’t prove it. 
It’s just a hunch on my part and 
not possible of verification right 
now, for the returns are not in. 
But certain it is that purse 
strings are loosening. The rich 
and the well-to-do no longer fear 
the criticism of their employes 
and friends for flaunting their 
prosperity by buying quality cars 
and they’re back in the market, 
I’m told at the plants which 
make the higher and highest 
priced products. Again proving 
that prosperity so far as the au- 
tomobile industry is here — not 
“just around the corner.” 
. + = 

SO DON AHRENS takes over 
command of sales at Cadillac at 
the turn of the tide, one might 
say—with the plants turning out 
160 units a day, working five days 
a week; with a back log of orders 
for retail delivery that promises 
a year for Cadillac and LaSalle 
greater than any since the boom 
times of '29; with more men work- 
ing in the plants than the com- 
pany has had in October and No- 
vember in its history; with 30 per 
cent more outlets than in ’34 and 
with the army of salesmen pepped 
up as to the present and the fu- 
ture, a frame of mind they 
haven’t enjoyed in aeons. 
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THIS INHERITANCE, it would 
seem to me, should be the spring- 
board for Ahrens in his new job 
that should make history for 
Cadillac, perhaps an all-time high 
in the matter of dollars and cents 
volume. But then something like 
this might be expected from 
Ahrens, for he was born to the 
Cadillac purple. He knows Cadillac 
from A to Z, learning his alpha- 
bet in his nearly 20 years of serv- 
ice selling this product. He is 
credited with having sold $50,- 
000.000 worth of Cadillac and 
T.aSalle cars at retail in that time. 
He’s been a distributor, branch 
manager and assistant sales man- 
ager in this time, so it is no won- 
der President Nick Dreystadt did 
not hesitate when he picked a 
new general sales manager. 
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GETTING DOWN to brass 
tacks as to Cadillac Dreystadt and 
Ahrens, let me peep at the work 
sheet, which shows that as of to- 
day the company has 10,500 orders 
on its books. And as proving 
what I said about the quality car 
demand, there are more orders 
for Fleetwood Cadillacs than in 
all of 1934 and the first nine 

(Continued on Page 8, Col. 8) 


& 


Discuss Next Chi Show 


Leaders Promise 
More Interesting 


Exhibit In 1937 


By MEL ADAMS 
Chicago, Nov. 29.—With | 
the spectacular 36th an- 
nual Chicago automobile 
show now a matter of his- 


tory, dealers this week are 
swamped with prospects and the 
activities that are converting 
many prospects into owners. 

Busy as they are, however, 
these dealers, along with dis- 
tributors, branch managers and 
factory territorial chiefs, are 
finding time to do some project- 
ing toward the time when the 
next Chicago show will be held. 

Speculation centers _particu- 
larly upon the type of show it 
will be and the nature of its 
sponsorship. Upon one _ point, 
there seems to be unanimous ac- 
cord: namely, that the facilities 
of the International Amphithe- 
atre, permitting as it does a real 
show rather than an exhibition 
of automotive products, rate 
Chicago and this building the 
right to stage the nation’s major 
automotive event. 

It is generally agreed through- 
out the factory and _ dealer 
realms that the Chicago Auto- 
mobile Trade Assn. and the men 
it named to run the show did an 


(Continued on Page 3, Col. 1) 


Grading Plans 


To Head MEWA 
Annual Meeting 


Chicago, Nov. 29.—Grading and 
classifying of manufacturers’ sell- 
ing policies will be a topliner sub- 
ject at the annual meeting of the 
Motor and Equipment Wholesal- 
ers’ Assn. in connection with the 
ASI show at Atlantic City. The 
MEWA convention is set for Dec. 
6 and 7. 

It is expected that work along 
grading and classification lines 
will be crystalized into action at 
the forthcoming meeting. The 
plan in its recommended form 
will be presented by a committee 
headed by George P. Henderson, 
Philadelphia. Others in this group 
are G. A. Brunelle, Chicago; W. 
T. Mills, St. Louis, Mo.; W. P. 
Justice, St. Joseph, Mo.; Hal 
Miller, Dayton, O.; B. J. Oppen- 
heimer, Kansas City, Mo., and G. 
Van Gundy, Boston, Mass. 

An announcement at MEWA 
headquarters here states that the 
proposed action is “not only high- 
ly desirable but greatly necessi- 
tated in these days of confused 
distribution.” 

“Grading manufacturers’ selling 
policies is a needed protection to 


(Continued on Page 2, Col. 1) 
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Sales and Predaction | 


Soar During November 


Detroit, Nov. 29..—-With new pas- 
senger car sales headed for the 
highest November total in his- | 
tory, according to an estimate} 
by R. L. Polk & Co. today, pro- | 
duction figures for the United | 
States for October, as compiled | 
by the Department of Commerce, | 
show a total of 214,609 passenger | 
cars and 60,412 trucks for a com-| 
bined output of 275,021 units. | 
This, coupled with the production 
in Canada, will bring the total 
for the month to 283,334 units. 

New passenger car sales for 
November, based on the reports 
of sales for the first 20 days of 
the month in 110 leading cities, 
according to H. H. Blohm of 
Polk, will reach a total of ap- 
proximately 215,000 units. This 
will be the highest total for the 
month in the history of the in- 
dustry. Blohm also predicted that 
passenger car registration during 
1935 will set the highest mark 
since 1929. The November total, 
if these estimates hold true, will 
be 17 per cent above November 
last year and 2 per cent above the 


previous record for the month, 
set in November, 1928. 

October new passenger car reg- 
istrations announced today totaled 
148,389 units against 140,937 in 
October last year. This brings 
the new passenger car total for 
the first ten months of the year 
to 2,286,452 units against 1,705,627 
last year. Commercial car reg- 
istrations in October reached a 
total of 43,243 against 40,878 last 
year. This brings the total for 
the first 10 months of the year to 
442,138 against 351,127 in the same 
period last year. This puts the 
commercial car registration for 
the first 10 months this year well 
above the total for the entire year 
1934 and within shooting distance 
of the record year of 1929 when 
527,057 new trucks were titled. 

October production, as reported 
by the Department of Commerce 
for the United States market, of 
195,568 new passenger cars while 
19,041 went in the foreign fields. 
At the same time 47,111 commer- 
cial cars were produced for the 

(Continued on Page 2, Col. 5) 


Diamond T Line for 1936 
Has Added Style, Comfort 


Chicago, Nov. 29.—In announc- 
ing the new line of 1936 models, 
which range from one and one- 
half to four tons capacity, Dia- 
mond T Motor Car Co. stresses 
a further development of stream- 
line style as well as advances 
in load distribution, spring suspen- 
sion, vibration reduction, comfort 
and increased ease of handling. 

The Diamond T Hercules en- 
gines are continued in substan- 
tially the same alignment as to 


The Top Ten 
Passenger Cars 


First Ten in Registrations 
as Reported in ADN today. 
1935 _ 1934 
Pos. Make Pos. 
1—715,347 Ford 493,178— 1 
2—535,534 Chev. 472,366— 2 
38—320,133 Plym. 277,179— 3 
4—145,894 Dodge 80,676— 4 
56—121,807 Olds 64,721— 6 
6—117,702 Pont. 66,520— 5 
8— 61,258 Hud.* 53,842— 8 
9— 35,856 Chrys. 24,272—10 
10— 33,607 Stude. 36,936— 9 
*Includes Terraplane, 
Total All Makes 
2,286,452 1,705,627 

See total registrations to 
date 1935-1934, pages 20 and 
21, this issue. 





size and power with relation to 
truck models as heretofore. A 
new four-point rubber engine 
mounting has been developed to 
reduce engine vibration and shock 
due to initial torque reaction. 
The precision type main bearings, 
heretofore available only in cer- 
tain models, are now standard 
equipment on the entire line. 
Engines have been moved for- 
ward in the frame to a position 
well over the front axle, improv- 
ing riding qualities and providing 
greater pay-load space. It in- 
creases the proportion of the total 
load carried by the front axle 
and effects better distribution of 
the total weight of the loaded 
truck. There is a gain in cab 
space. The minimum wheelbase 


| of models 212A to 228 has been 
| increased from 135% 


inches to 
139% inches and a 9-foot body 
can now be used on the shortest 
wheelbase. 

Improvements have been 
achieved in both the construction 
and appearance of the de luxe 
cab. The V-type windshields now 
have a slope of 30 degrees instead 
of 11 degrees. Concealed regu- 
lators are employed. Adjustable 
cushions are of greater depth and 
finer quality for increased com- 
fort. All cabs are now 60 inches 
wide with an increase of 2% 
inches in cowl width. Cowl 

(Continued on Page 14, Col. 1) 


| proved unsatisfactory. 


Refuses Berry 


Invitation To 


Round Table Talk 


Says Government Should 
Express Confidence in 
Trade Leaders 


Detroit, Nov. 29. — Con- 
demning past and present 
governmental attempts to 
bureaucratically control in- 


dustry, the automotive 
parts and equipment industry to- 
day declined to participate in the 
Washington conference called for 
Dec. 9 by Major George L. Berry, 
NRA industrial co-ordinator. 

Pointing to present payrolls as 
exceeding even those of the boom 
year of 1929, the Automotive Parts 
and Equipment Mfgs., Inc., offi- 
cial trade association for the in- 
dustry employing 18C,000 workers, 
suggested that instead of calling 
“conferences” the government 
should stimulate “industrial pro- 
gress” by an expression of confi- 
dence in the ability of mem- 
bers of the industry to run their 
own businesses in the proper in- 
terest of all concerned. 

The communication was incor- 
porated in a letter to Major Berry, 
which emphasized that the growth 
and development of the industry 
was based on economically sound 
free competition and pointed out 
that attempts to control it through 
governmental bureaus had already 
The letter 
follows: 

“Dear Major Berry: 

“We have given careful consid- 
eration to your invitation to at- 
tend your Washington conference 
on Dec. 9, which obviously tends 
toward further bureaucratic con- 
trol of industry, with which we 
have already had an unsatisfac- 
tory experience. 

“We believe your conference un- 
timely in view of forthcoming de- 
cisions of the Supreme Court, 


U.S. Aiea Reo 
$1,000,000 Order 
For 1,199 Trucks 


Lansing, Mich., Nov. 29.—D. E. 
Bates, president and general man- 
ager of the Reo Motor Car Co., 
announced today that Reo had 
just received an order for 1,199 
trucks from the VU. S. Govern- 
ment. 

The order calls for immediate 
delivery of 920 2/3-ton dump 
trucks and 279 1%-ton dump 
trucks for the Department of 
Agriculture. This large order 
calls for well over $1,000,000 worth 
of Reo truck equipment and is 
one of the largest orders ever 
received by Reo. 

Reo production lines are now 
working at top speed, not only to 
fill truck orders on hand but to 
take care of the demand for new 
1936: Reo Flying Clouds, Bates 
stated. 
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Parts Men Slam Government Interference 


Refuse Berry Invitation 


To Washington Conference 


(Continued from Page 1) 


without which clarification fur- 
ther discussion is premature. 

“This industry, employing over 
180,000, has grown and prospered 
in the economically sound envir- 
onment of free competition. Con- 
sumer interests have benefited, 
engineering development has been 
constantly accelerated, and em- 
ployment increased. The payroll 
of this industry is today higher 
than at any time in its history. 

“‘Industrial progress’ in our in- 
dustry can now best be stimulated 
by an expression by the admin- 
istration that the progress already 
made justifies its confidence in 
our ability to run our own busi- 
nesses in the proper interests of 
all parties. 

“In view of these considerations, 
this industry does not believe that 
any useful purpose will be served 
by this conference and we shall 
not be represented.” 

The directors of the APEM con- 
sist of Vincent Bendix, president, 
Bendix Aviation Corp; C. S. Davis, 
president, Borg-Warner; C. E. 
Wilson, vice-president General 
Motors; B. F. Hopkins, president 
Cleveland Graphite Bronze; M. C. 
DeWitt. vice-president Champion 
Spark Plug: Lothair Teetor, vice- 
president Perfect Circle; Hugh 
Weed, vice-president Carter Car- 
buretor: C. C. Carlton, secretary 
Motor Wheel and president of 
APEM: W. G. Hancock, sales 
manager McCord Radiator Co.; 
Harry L. Horning, president Wau- 
kesha Motor Co.; J. Y. Scott, vice- 
president Van Norman Machine 
Co. 

The letter was signed by C. O. 
Skinner, assistant general mana- 
ger, APEM. 


Grading Plans 
To Head MEWA 


Annual Meeting 


(Continued from Page 1) 
both manufacturers and jobbers,” 


the statement continues. “It sup- 
plies ‘merchandising field facts’ 
upon which a more profitable 
merchandising effort can be built. 

“The MEWA in_ undertaking 
this work is utilizing experience 
of distributors in other trades; 
for example the Wholesale Dry 
Goods Institute and the National 
Supply and Machinery Distribu- 
tors’ Assn. This activity is also 
very similar to the credit report- 
ing service for manufacturers, 
and utilizes much the same pro- 
cedure.” 


Seattle Dealers 
Ready to Open 
1936 Auto Show 


Seattle, Wash., Nov. 29.—After a 
lapse of one year, the Seattle 
automobile dealers are set for the 
1936 Seattle auto show. The dates 
are Dec. 2-8, inclusive. It will be 
staged in the Civic Auditorium, 
on both floors. 

All Seattle dealers have signed 
up for space and all makes of 
cars will be displayed. Every one 
of the 198 spaces has been sold. 
It is estimated that 150 cars will 
be shown, representing 22 differ- 
ent makes, each with its leading 
models. 

Action will be the theme of the 
show. Talking pictures will be a 
feature, and, on the whole, educa- 
tional angles will be stressed. The 
car owner is now interested in 
mechanical as wel] as comfort, 
performance and appearance fea- 
tures, it is believed. 

The show will be formally 
opened at 2:00 p.m. Monday, by 
the mayor and other officials. 
Monday night will be Employes 
Night. On Thursday the annual 
convention of the Washington 


| Seattle 


| Automotive Trades Assn. will be 


held at the Washington Athletic 
Club, beginning with a noonday 
luncheon. A. S. Eldridge of 
is state president. All 
members attending the conven- 
tion will be guests of the Seattle 
dealers that night, at the show. 
Entertainment will be the 
Major Bowes No. 7 road show, 
including amateurs who have won 
on his famous radio program. 


Record ‘Poutiae | 
Sales Reported 
By A. W. L. Gilpin 


Detroit, Nov. 29.—Record retail 
deliveries of Pontiac automobiles 
in the United States have again 
been established with a total of 
8,566 for the first 20 days of No- 
vember, says A. W. L. Gilpin, 
Pontiac vice-president and gen- 
eral sales manager. 


This figure compares with 2,857 
for the same period one year ago 
and a total for the entire Novem- 
ber, 1934, of 3,764 retail deliveries. 
This 20-day figure just recorded 
also exceeds the total for October 
just passed, which was 8,245. 


Through Nov. 20 Pontiac deal- 
ers have delivered 130,203 at re- 
tail this year, it is pointed out, 
compared with a total for the 
year 1934 of 72,877. “If our deal- 
ers can deliver 15,548 more Pon- 
tiacs from November 20 to the 
end of the year we will have 
doubled our retail sales of last 
year,” said Gilpin. 

“Export sales this year are 3.1 
times those of 1934. The plant 
is producing over 1,000 cars a 
day and according to our sched- 
ule of production as set up for 
the balance of the year, 1935 will 
come within 3 per cent of equal- 
ling 1929 which was the biggest 
year in the history of the motor 
car industry.” 


Buick Exports Gain 


Despite War Conditions 


Flint, Mich., Nov. 29.—Not- 
withstanding unsettled con- 
ditions in most foreign markets 
due to the Italo-Ethiopian con- 
flict, early introduction of 1936 
models has resulted in a sharp 
upturn in Buick exports, Harlow 
H. Curtice, president, said today. 


Curtice said that conditions 
abroad, particularly in Europe 
and in the Orient, have had a 
definite influence on the nature 
of Buick’s export business, which 
reflects a large increase in indi- 
vidual buying and a tendency on 
the part of foreign distributing 
agencies to reduce commitments. 
The latter, he said, appears to 
indicate uncertainty as to inter- 
national affairs and a hesitancy 
on the part of overseas distribu- 
tors to undertake contracts that 
extend very far into the future. 


The executive pointed out that 
normally only 30 per cent of 
Buick foreign shipments. are 
made to individuals with the 
balance going to overseas dis- 
tributors. The current ratio, he 
said, is about 50 per cent to in- 
dividual buyers and 50 per cent 
to distributing agencies. 


Carboloy Announces 


Detroit, Nov. 29.—Carboloy Co.. 
Inc., of this city, manufacturers of 
Carboloy Cemented Carbide prod- 
ucts, announce the release of an 
additional grade of their diamond 
impregnated wheel dresser. The new 
grade contains an extra coarse mesh 
of diamonds and has been developed 
to increase the order of perform- 
ance on the larger and _ harder 
rrades of grinding wheels used on 
surface, cylindrical and centerless 
grinders. 
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luncheon in Lansing this week. Left to right at the speakers’ table 


are: 


L. T. Weston, assistant advertising manager; V. C. Havens, 


advertising manager; D. E. Ralston, vice-president and general sales 
manager, and J. M. Wilson, regional manager for the southeast. 


Dodge Truck Meetings to 
Be Held From Dec. 2 to 10 


Detroit, Nov. 29. — More than | 
15,000 Dodge dealers and field rep- 
resentatives will convene at one- | 
day regional meetings in 29 prin- | 
cipal cities between Dec. 2 and 
10, says J. D. Burke, director of 
Dodge truck sales. 
ings will be held for the purpose 
of outlining the 1936 national 
sales and advertising campaign in 
which newspapers and magazines 
will be used extensively. 

The 29 meetings have been di- 
vided into five groups. 

Burke will be in charge of 


These meet- | 





group No. 1 and will be assisted 
by B. B. Settle, assistant direc- 
tor of service, and H. Ude, in 
charge of special truck equipment. 
Cities and dates of the meetings 
of this group will be: Detroit, 
Dec. 2; Boston, Dec. 3; New York, 
Dec. 4; Philadelphia, Dec. 5; 
Washington, Dec, 6, and Pitts- 
burgh, Dec. 9. 

W. M. Purves, assistant general 
sales manager of the passenger 
car division, will be in charge of 
group No. 2 and will be assisted 
by H. Bates, assistant director of 
truck sales; W. R. Bamford, di- 
rector of service, and Kenneth 
Deacon, of the production depart- 
ment. Cities and dates of the 
meetings will be: Chicago, Dec. 
2; Louisville, Dec. 3; Cincinnati, 
Dec. 4; Buffalo, Dec. 5; Syracuse, 
Dec. 6, and Cleveland, Dec. 7. 

G. A. Orphal, assistant director 
of truck sales, will be in charge 
of group No. 3 and will be as- 
sisted by C. E. Sering, in charge 
of used car sales; E. Lamb, assist- 
ant chief engineer, and K. N. 
Gougeon, assistant director of 
merchandising and advertising, 
truck division. Cities and dates 


Paul Fitzpatrick Reviews 


Trends in Fine Motors 

Buffalo, N. Y., Nov. 29.—In 
commenting on the fine car 
market of the future, Paul Fitz- 
patrick, new vice-president in 
charge of Pierce-Arrow sales, 
visualized the trend in motor car 
production as gradually narrow- 
ing itself down to two classes of 
automobiles: the popular priced 
car and the quality car offering 
the utmost in luxury with the 
highest degree of safety. 

“In any analysis of the future 
of the American automobile,” said 
Fitzpatrick, “two convictions are 
unescapable: first, that the low- 
price, mass production light car 
will be steadily improved as a 
transportation unit until it offers 
all that a large percentage of the 
buyers will ever want or be able 
to afford; and second, that a 
steadily increasing minority will 
never be satisfied with the com- 
promise enforced by low price, 
but will demand the finest that 
can be designed and built and 
will gladly pay the price for com- 
plete assurance that their motor 
cars meet that criterion.” 


of the meetings of this group will 


be: St. Louis, Dec. 2; Memphis, | 


Dec. 3; New Orleans, Dec. 4; Jack- 
sonville, Dec. 6; Atlanta, Dec. 7, 
and Greensboro, Dec. 9. 

E. J. Poag, director of merchan- 
dising and advertising, will be in 
charge of group No. 4 and will 
be assisted by D. M. Vredenburg, 
sales promotion department; 
Charles Kynoch, research en- 
gineer, and S. B. Scott, of the 
truck sales department. Cities 
and dates of the meetings of 
this group will be: Minneapolis, 
Dec. 2; Omaha, Dec. 3; Denver, 
Dec. 5; Kansas City, Kan., Dec. 7, 
and Dallas, Dec. 9. 

F. H. Akers, director of sales, 
will be in charge of group No. 
5 and will be assisted by L. J. 
Ouellette, executive assistant to 
the general sales manager; F. 
Sage, chief engineer of the truck 
division, and J. J. Dunn, sales de- 
partment. Cities and dates of the 
meetings of this group will be: 
Salt Lake City, Dec. 2; Los 
Angeles, Dec. 5; San Francisco, 
Dec. 6; Seattle, Dec. 9, and Spo- 
kane, Dec. 10. 


Midwest Gains 
Reported By 
Chicago Banks 


Chicago, Nov. 29.—In its report 
just issued for the period of Sept. 
15 to Oct. 15, the Federal Re- 
serve Bank of Chicago makes 
known an increase in midwest 
employment over the preceding 
month, amounting to 5 per cent 
in number of workers and 7 per 
cent in payrolls. The territory 
covered is that embraced in the 
seventh Federal Reserve district. 

The vehicle group recorded a 
gain of 17 per cent in employ- 
ment and 22 per cent in wages, 
with the automobile industry cited 
as “almost entirely responsible.” 

“Manufacturing and non-man- 
ufacturing industries, combined, 
attained an employment level in 
October that was the highest 
since last May and a payroll vol- 
ume that exceeded any month 
since April,” the review states. 

“Rubber products followed the 
trend in vehicles with increases 
of 8 and 12 per cent, respectively.” 


Purolator to Exhibit 


At Atlantic City Show 
Newark, N. J., Nov. 29.—Forty 
examples of aids to dealers will 
form part of the display staged 
at the Automotive Service Indus- 
tries show at Atlantic City, Dec. 
9 to 13, by Motor Improvements, 
Inc. These examples have been 
prepared in a leather folder 18x28 
inches which will occupy a promi- 
nent place in the Purolator booth 
where its contents may be readily 
examined by jobbers. 


|} and general 








Star Salesmen 


Awarded Trip 


To Olds Factory 


Lansing, Mich., Nov. 29.—Sixty 
Oldsmobile dealers and salesmen 
from the southeast section of the 
United States were in Lansing this 


| week as a reward for outstanding 


records in their home territory. 
Each was given a trip to the fac- 
tory for making a quota of new 
car sales during October and drove 
a new Oldsmobile home. 


The delegation was led by J. M. 


| Wilson, southeast regional man- 


OLDSMOBILE PLANS for 1936 were outlined to 50 dealers and | 
salesmen from the southeastern region of the United States at a | 


ager, and was headquartered at 
the Olds Hotel. They were taken 
on a tour of inspection of the 
Fisher Body plant and the Olds 
Motor Works factories. 


D. E. Ralston, vice-president 
sales manager, ad- 
dressed the visitors briefly. He 
pointed out that Oldsmobile ex- 
pects 1936 to be the biggest year 
in the long history of the com- 
pany and that both production 
and sales should reach new peaks 
during the coming 12 months. 


During the first 20 days in No- 
vember, Ralston said, more than 
10,000 new Oldsmobiles have been 
delivered to retail purchasers, 


| twice as many cars as were sold 


during the entire month of Jan- 
uary, when the 1935 cars were in- 
troduced. November and Decem- 
ber will see more men employed 
at the Oldsmobile plant than ever 
before during the late fall months, 
he pointed out. 


NADA Chooses 
J. L. Glikbarg As 


Council Member 


Oakland, Calif., Nov. 29.- 
Joseph L. Glikbarg, head of the 
Glikbarg Motor Co. of this city, 
has been appointed a member of 
the National Activities Council of 
the National Automobile Dealers’ 
Assn. 

The appointment was made on 
recommendation of William L. 
Hughson, San Francisco, mem- 
ber of the board of directors of 
the NADA for California. 

Appointment of Glikbarg is just 
another step in the thorough or- 
ganization of automobile dealers 
throughout the United States by 
similar appointments of key rep- 
resentatives of the National Ac- 
tivities Council. 


Sales, Output 
In Sharp Rise 


(Continued from Page 1) 
domestic market and 13301 for 
foreign markets bringing the com- 
bined car and truck total for the 
month to 275,021 and the total for 
the first 10 months to 3,204,066 
against 2,516,005 in the same 
period last year. The 10 months’ 
total for passenger cars stands 
at 2,602,798 this year against 2,- 
017,838 last year. The com- 
mercial car count for 10 months 
is 601,268 against 498,167 last year. 
“Canada’s contribution for the 
first 10 months totaled 116,330 
passenger cars and 29,394 trucks 
against 89,152 passenger cars and 
23,309 trucks in the same period 
last year. 


San Diego Exposition 


Will Be Reopened in ’36 


San Diego, Calif., Nov. 29.—The 
California Pacific International 
Exposition will reopen Jan. 15, 
1936, and continue to Sept. 9, it 
has been officially announced. 

During the 1935 season, from 
May 29 to Nov. 11, 4,784,811 per- 
sons visited this $20,000,000 Ex- 
position. 
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Many Believe Chicago Should Have National Show 


Others See Dealer Exhibit 
Needed to Preserve Unity 


(Continued from Page 


outstanding job. Of course, they 
were favored with a_ building 
ideally suited to accomplish just 
that, but in the final analysis, 
ingenuity and showmanship 
were the determining factors. 

Yet, if any there be who think 
that the show committee reached 
its limit in the event concluded 
a wee« ago, hearken to the fol- 
lowing: In the presence of your 
correspondent, a _ factory. sales 
manager was heaping plaudits 
upon the brilliant show and re- 
marking to A. C. Faeh, manager, 
that the committee would be “on 
the spot” in the future in its ef- 
fort to equal the 36th annual 
edition. Faeh, who evidently has 
been doing some heavy thinking 
over the future, simply answered 
that “you haven’t seen anything 
yet; this is just kindergarten 
stuff.” 

Might Be Step Back 


Also during show week, your 
correspondent listened in on a 
number of discussions regarding 
the form the next annual affair 
should take. He _ heard re- 
actions particularly upon reper- 
cussions that would follow the 
return of the show next year to 
the manufacturers. 

There seemed to be pretty gen- 
eral agreement that if the man- 
ufacturers promote the show it 
will mean the scattering, instead 
of the concentration, of public 
attention on the new models. 

Ford and Lincoln, in such 
event, would be absentees from 
the amphitheatre. They would 
put on their own shows, and 
General Motors, Chrysler and 
others would naturally do like- 
wise. 

It is felt here in the trade and 
among a number of factory 
chiefs that such a _ procedure 
would be a backward step. The 
public certainly did not miss the 
outside shows. Quite the con- 
trary, the lack of such exhibits 
proved a welcome relief, having 
much to do, undoubtedly, with 
Chicago’s record of reversing the 
general trend by turning in an 
attendance gain of some 80 per 
cent over the preceding show. 

Just before the Chicago show 
opened, a certain make of car 
was on view in the lobby of a 
downtown hotel. The intention 
had been to keep it there during 
show week. It was not a manu- 
facturer’s exhibit, but that of an 
outside organization. Those in 
charge were politely asked to 
remove the car from the hotel 
lobby. They balked until it was 
made clear that this manufac- 
turer’s exhibit would be taken out 
of the show unless the request 
was complied with. The lobby 
was promptly cleared of that 
automobile, and a 100 per cent 
record established of having the 
new models on view exclusively 


in the amphitheatre and in 
dealer show rooms. 

Chicago Trade Center 
“There are several reasons 


why Chicago deserves to be the 
scene of the nation’s major auto- 
mobile show,” stated K. K. Ken- 
derdine, president of the Chi- 
cago Automobile Trade Assn. 

“We have the International 
Amphitheatre, which is un- 
equalled for its combination of 
spaciousness, accessibility, facili- 
ties for free parking, 
construction and the arena for 
unusual feats of showmanship. 

“Then, too, Chicago is the 
heart of a rich buying area, 
centrally located and the ideal 
city for attracting dealers from 
all parts of the country. We 
should like to see the manufac- 
turers campaign vigorously to 
make this city the gathering 
place for their dealer forces dur- 
ing Chicago show week next 
year.” 

To which H. T. Hollingshead, 
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chairman of the show commit- 
tee, added: 
“It was especially gratifying | 


during show week to have our 
efforts so highly praised by fac- 
tory executives, including presi- 
dents, and by Alfred Reeves, 
general manager of the Automo- 
bile Manufacturers Assn. 

“We have been thinking 
ahead, and have some ideas that 


we are sure will make the next 
show even better than the one 
just ended, even though some 


might think we had reached the 
high mark in showmanship. 
“Along with Manager Faeh, I 
would cite for special compli- 
ments Frank J. Kennedy, whom 
he chose as technical director; 
Miss Kathryn Wilson, who 
helped to produce the style par- 


ade, and John C. Becker, who 
conceived and built the ‘Hall of 
Stars’ decorative scheme. The 


beauty of it all was that every- 
thing was done by way of glori- 
fying the new 1936 automotive 
creations.” 


Upson Is Named 
Asst. Head Of 
Cadillac Sales 


Detroit, Nov. 29.— Announce- 
ment is made today by Don E. 
Ahrens, Cadillac general sales 
manager, of the appointment of 
E. F. Upson as assistant general 
sales manager succeeding H. W. 
Peters, resigned. 

During the past five years Up- 
son has been manager of the 
Cadillac Pacific region with head- 
quarters in San Francisco. Prior 
to that he was for several year 
district manager of the New Eng- 
land territory. Upson entered the 
automobile business with Loco- 
mobile and joined 
organization in 1926, 

Succeeding Upson is K. E. Gray, 
at present head of the Business 
Management Department at 
Cadillac. He joined the organiza- 


tion in his present capacity in 
1930. 
Ahrens also announced the 


appointment of R. L. Rickenbaugh 
as sales promotion manager to 
succeed W. C. Herring who has 
taken over one of the large dis- 
tributorships. Rickenbaugh has 
had years of experience in retail 
selling and sales promotion work. 
He joined Cadillac in 1928. For 
the past year he has been man- 
ager of the New England district. 

To succeed Gray as head of the 
business management department, 
Ahrens appointed J. M. Roche, 
who has been assistant manager 
of this department since 1933. 
Roche has been with Cadillac 
since 1927. 


Bendix Will Exhibit At 
Service Industries Show 


South Bend, Ind., Nov. 29._-The 
Bendix Products Corp. will have 
a comprehensive exhibit at the 
Automotive Service Industries 
show in Atlantic City when it 
opens on Dec. 9. The entire line 
of Bendix products will be ex- 
hibited and, also, products of the 
Marshall Asbestos Corp. and the 
Bendix Eclipse Corp. will be 
shown. 

Attending the Atlantic City 
show will be Frank B. Willis, 
vice-president in charge of sales, 
Bendix Products Corp.; A. E. 
Feragen, O. C. Holaday, M. M. 
Cunningham, Walter Ziegenbaum, 
F. H. Kroeger and G. L. Ever- 
back, all associated with the 
sales and service departments of 
Bendix. Herbert L. Sharlock, di- 
rector of public relations of the 
Bendix Aviation Corp., will have 
charge of the exhibit. 


o— 
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TO CELEBRATE their chief’s 50th birthday, some two dozen 
members of the Chrysler operations committee tendered a surprise 
luncheon to K. T. Keller, president of Chrysler Corp., at the Recess 


Oo” 


Club of Detroit, on Nov. 


27. The picture shows Keller at the right; 


L. A. Moehring, the corporation comptroller, in the center, and Fred 


Zeder, vice-president in charge of engineering. 


Commercial Vehicle Census 


To Have Wide Scope 


Washington, Nov. 29. The 
scope of the for-hire commercial 
motor vehicle census to be begun 
by the Federal Government early 
next year was disclosed this week 
by Dr. Ralph L. Dewey, chief of 
the division of Transportation 
and Communication of the 
Bureau of Census. 

The undertaking, which 
Dewey said would begin Jan. 


De. 
2, 


Studebaker’s Belgian 
Plant is Flourishing 

New York, Nov. 29.—Studebak- 
er’s recently inaugurated assem- 
bly operation in Belgium is now 
in full production, Paul G. Hoff- 
man, president, said today on his 
return from a brief European 
trip during which he visited Bel- 
gium, Holland and England. Arvid 
Frank, Studebaker export head, 
accompanied Hoffman. 

The new Belgian assembly 
plant is being operated by 
D'Itieren Freres, European car- 
riage builders, who now are 
Studebaker distributors at Brus- 
sels. Cars from this plant, which 
performs about the same mechan- 
ical functions as do the Stude- 
baker assembly branches in 
Canada and Los Angeles, will 
supply cars for the active Belgian 
market. 

Following the Brussels meeting, 
Hoffman spent several days at 
the Hague and in London. In all 
of the areas visited, Hoffman said, 
the sales outlook is excellent. 


will be part of a nation-wide 
census to be made with relief 
funds. It will cover the year 
1935. 


Among other things, the can- 
vassers will take an inventory 
of trucking equipment and classi- 
fy it by age and capacity. Local, 
intrastate and interstate carriers 
will be questioned. 


Only those transportation agen- 
cies not already covered by other 
governmental bodies will be can- 
vassed to obtain basic data of 
value to the public shippers and 
users of transportation. 


The transportation census also 
will include all garages, repair 
shops, freight terminals, ware- 
houses, etc., operated by truck- 
ing concerns. 


The chief types of information 
which the census contemplates 
securing from these agencies are 
employment and payrolls for all 
classes of workers, including offi- 
cers and executives, clerks, trans- 
portation crews, etc, with a 
monthly breakdown on employ- 
ment only and a breakdown on 
the number of full and part-time 
employes, and male, female and 
Negro workers. The census also 
will secure operating expenses, 
which will not be broken down, 
and operating revenues broken 
down by type of truck, together 
with any other revenues the con- 
cern may receive from any other 
source of operation. 





125 YEARS of Graham service. 
of service, shaking hands with Bruce Bailey, department 64, while 
E. H. Huntoon, head of the supply stores department; J. W. Mitchell, 
superintendent, and George Peterson, factory manager, gather round. 
Each man has a quarter of a century of faithful Graham-Paige 
service to his credit. 


Here is W. V. DeGalen, director 





IU. S. Seeks Peace 
Meet in Strike 
At Parts Plant 


Detroit, Nov. 29.- -Plans for a 
joint peace conference between 
officials of the Motor Products 
Corp. and representatives of 
striking workers were being 
pushed here today by the U. S. 
Department of Labor. 

Meanwhile, W. V. Helmel, vice- 
president of the corporation, de- 
clared the plant, idle Thanksgiv- 
ing Day, would open today with 
a full crew. The company will 
build up a new working force, 
Helmel announced, to replace 
that which walked out three 
weeks ago because of a dispute 
over wage rates. 

Robert E. Mythen, commis- 
sioner of conciliation for the De- 
partment of Labor, has arrived 
here from Washington. Mythen 
has already conferred with Rich- 
ard T. Frankensteen, president 
of the Automotive Workers’ Assn., 
which called the strike of 1,500 
workers, and Matthew Smith, 
leader of the Mechanics’ Educa- 
tional Society of America, which 
is supporting the AIWA walkout. 

Three bombings, a shooting and 
numerous minor affairs have ac- 
companied the dispute. Inspector 
John A. Hoffman of the Detroit 
police, asserted today that the 
latest of these outbursts “looks 
like trouble between the unions.” 


Buick Deliveries 
Hit 9-Year High 


For November 


Flint, Mich., Nov. 29.—Domestic 
retail deliveries of Buick motor 
cars during the second 10 days of 
November totaled 4,479 units, a 
record for this period since No- 
vember, 1926, W. F. Hufstader, 
Buick general sales manager, an- 
nounced today. 

The volume compared with 3,763 
units in the first 10 days of the 
month, a gain of 716 or 19 per 
cent, and with 1,083 cars delivered 
in the corresponding period of a 
year ago, a gain of 3,396 deliver- 
ies or 313 per cent over last year. 

“Retail sales of Buick motor 
cars are running strong all over 
the country,” MHufstader said. 
“During the first 20 days of No- 
vember they were the best for 
this period since 1927, with 8,242 
cars delivered to new owners as 
compared with 2,310 in the corre- 
sponding period last year. This 
is in the ratio of nearly four to 
one. 


“Buick has the largest bank of 
unfilled orders in five years on 
hand at the factory and produc- 
tion is being maintained at an 
800-car-a-day rate to meet the 
demand and speed deliveries,” he 
said, 


April Date Chosen for 


Ill. Maintenance Show 
Chicago, Nov. 29.—The 1936 Au- 
tomotive Maintenance Exhibit will 
be held next spring in the Navy 
Pier in this city, it was announced 
by the show committee of the IIli- 
nois Automotive Assn., which 
sponsors the event. 

April 4 to 8 has been set as the 
date for the show, the announce- 
ment stated. First choice of space 
in Navy Pier will be reserved for 
last year’s exhibitors and mem- 
bers of the IAA, it was said. 

Plans are already under way to 
make this exhibition even more 
of a success than was its prede- 
cessor. 


Collections Gain 
Richmond, Va., Nov. 29 (UTPS). 
-Virginia gasoline tax collections 

for the first 10 months of 1935 are 
running $651,918.18 ahead of col- 
lections for the first 10 months of 
1934, John Q. Rhodes jr., director 
of the division of motor vehicles, 
reported. 
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N. Y. May Have Compulsory Insurance, Inspection 
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Mountsier Reviews News 


Of Industry 1 in Manhattan 


By ROBERT MOUNTSIER 


New York, Nov. 29.—It looks as | 


if New York state motor vehicle 
owners will have compulsory in- 
surance and 
compulsory in- 
Spection laws 
thrust upon 
them by the 
next session of 
the legislature, 
convening eariy 
in the new year. 
At any rate, 
the “Joint Leg- 
islative Commit- 
tee to Investi- 
gate Automobile Rog, savuntsier 
Insurance and 
Surety of New York State” is 
holding public hearings from Dec. 
5 to 12 in the Bronx County Build- 
ing upon the following subjects: 
May Demonstrate 


Compulsory automobile insur- 
ance, the creation of a state in- 
surance fund in connection with 
the compulsory automobile insur- 
ance, Cuipuisory tests of motor 
vehicles, automatic signaling and 
Satety devices, motor vehicle 
speeu control through the use 
or governors or otherwise, finan- 
ciai responsibility law as a sub- 
stitute for insurance, the develop- 
ment of safety campaigns and the 
size, weight and dimensions of 
trucks upon the highways. 

Ail persons and firms interested 
in these matters are invited to at- 
tend the sessions, their presenta- 
tions to be read and any devices 
demonstrated. 

Don E, Ahrens, the Cadillac 
Motor Car Co.’s new general sales 
manager, was the guest of honor 
at a dinner tendered by his 
Cadillac-LaSalle friends and as- 
sociates in the New York metro- 
politan area, at the Waldorf- 
Astoria, Nov. 24. 

‘Lhe immediate occasion of the 
dinner was Ahrens’ transfer from 
the general managership of the 
New York branch to Cadillac- 
LaSalle headquarters in Detroit 
as general sales manager. Over 
200 men of Cadillac—branch ex- 
ecutives, distributors, dealers and 
salesmen—attended the function 
to honor their new sales chief. 
Among these were Nicholas Drey- 
stadt, Cadillac vice-president and 
general manager, who made the 
trip from Detroit to honor his 
associate, and Edward P. Mauder, 
the newly appointed general man- 
ager of the New York branch, 
who acted as toastmaster. 

Won’t Give Consent 

Said Dreystadt: “Today the 
New York organization ranks far 
ahead of 1930, and with its new 
sales quarters, the new service 
building soon to be occupied, and 
with its new general manager, 
who has worked with you and for 
you for many years, I expect the 
New York branch to be the most 
outstanding organization of its 
kind in the whole industry.” 

Ahrens expressed appreciation 
for the support and co-operation 
Cadillae’s New York organization 
had given him. He laid emphasis 
on the fact that behind the local 
Cadillac-LaSalle organization lay 
1.334 Cadillac years on the part of 
156 of the guests present from the 
New York district. The dean of 
Cadillac men in the New York 
area, Clarence E. Fisher, Cadillac- 
LaSalle distributor in Newark, 
represented the local organization 
in giving to Ahrens a chest of 
silver. 

Word comes to this port from 
dear old England that the Austin 
Motor Co. of England—doubtless 
it is “Ltd."—has made public the 
claim that Roy S. Evans, who 
acquired the American Austin 
company and factory some time 
ago, cannot make use of the 
name of Austin without the con- 
sent of the English company. And 
the implication seems to be that 
they won't give that consent. 

Safety on streets and highways 
is getting a run in the press here- 


avuuss. duuch of it is a bunch of 
DbunK, SOQwe of it represents a 


Siaucere ciuurl tO remeuy a silua- 


wou Which shouid never have 
veen auvowed LO lualeriaize. 
Several weexs ago General 
Mov.urs’ Allreu ¥#. Sioan made a 
pevucounCeuwwent OD Lhe supnyjeci, 
poiuung oul tnat the probiew in- 
voaveu tne higuway aud pedes- 
ian aS Wei aS the Car anu 
uriver, ulsO Loal power was Dor 
necessaruy anvagouisuc to safety. 


aveed muuc“uuon 


This week Waiter bP. Chrysler 
in an arucie in ‘Loday aeais 
with the iuacter in a aiiferent 
way. Cobrysuers Cnrysier takes 
tue Stanu inat the prooiem ot 
mighway salery wii noc pe solved 
by Stacute, but that educacuon 
aione Will Cul down the automou- 
tive accidents wich take such 
augh toil in this country eaco 
year. 

vrunken drivers and traffic ac- 
ciaents were discussed at tne 14th 
dalluiual COnventuon OL the inter- 
wactional Assn, of Police and Fb'ire 
Surgeous and Medicai Virectors 
of Civil Service Commissions in 
cbe Hotel sennsyivania recently. 

‘the intoxicated motorists are 
the greatest menace on the high- 
way loday, said vr. ‘lL. W. Kilmer, 
police surgeon of Hempstead, 
aN. ¥., and ne backed up his claim 
with figures, mostiy trom motor 
vehicle commissioners of states 
issuing driving licenses, Accord- 
ing to him, driving by intoxicated 
persons has increased by 45 per 
cent since the end of prohibition, 
and every state in the Union re- 
corded a rise in drunken driving 
cases last year over 1933, with 
only the District of Columbia 
showing a reduction. 

Rates Slashed 

The United States Shipping 
Board has set Dec. 2 as the date 
on which it will open its investi- 
gation into the trade practices of 
American and foreign steamship 
companies operating between 
New York and South African 
ports. The hearings, to be held 
nere in the Maritime Exchange, 
will be of interest to automobile 
manufacturers, since a rate war 
waged against the Americau 
Robin Line, chiefly by a group of 
foreign companies, has resulted 
in the slashing of rates on auto- 
mobiles, which are now moving 
in large volume from this port to 
South Africa. In June the rate on 
boxed automobiles was $8 a ton 
and on unboxed cars $10 a ton. 
Today both boxed and unboxed 
autos are being carried at the 
general cargo rate of $4 a ton. 

The Ford Motor Co. is holding 
a three-day sales and service 
clinic at its plant in Long Island 
City for sales, service and parts 
managers and dealers from Dec. 
11 to 13. Next Wednesday Smith 
& Gregory will have a brake 
clinic for Ford dealers and their 
sales and service employes. At 
this meeting David Beecroft, 
Bendix vice-president, will speak 
on local and state legislation. 

Members of “Pontiac Safety 
Men” in the New York zone office 
traveled more than 50,000 miles in 
Pontiacs in October with 100 per 
cent safety. They didn’t even 
scrape a fender, M. C. Thompson, 
Pontiae’s New York zone man- 
ager, tells me. Also, he says, 
“Most of the 16 men traveling 
under my direction from our New 
York headquarters drive upward 
of 3,000 miles each a month.” 


Restore Paid Vacations 


Schenectady, N. Y., Nov. 29.—Va- 
cations with pay for hourly paid 
employes of the General Electric 
Co., abolished several years ago, 
will be restored in 1936, according 
to Gerard Swope, president, in an 
official statement announcing com- 
pany policies governing wages, 
hours and working conditions for 
employes. The statement, published 
in booklet form, will be distributed 
to all employes. 





PONTIAC CABRIOLET is the latest addition to the 1936 line. 
three models, the Master priced $760, the De Luxe Six $810 and the De Luxe Eight at $865. 
ard colors are available on n all series as well as th ree special colors. 


Corn H usking 


‘ew Proves 


Farmers’ Purchasing Power 


Detroit, Nov. 29. 
buying power of the farmer and 
proof that he is buying new auto- | 
mobiles at a rapid rate is seen 
in the fact that out of an esti- 
mated 30,000 cars driven to the 
recent National Corn Husking 
contest, 21.2 per cent were 1935 
or 1936 models. 

More than 110,000 farmers, 
their cousins and their aunts, 
gathered near Newtown, Foun- 
tain County, Indiana, on Nov. '8, 
to witness the country’s biggest, 
strictly rural, sporting event. 


Attendance Huge 


Sponsored by Burridge D. But- 
ler’s “Prairie Farmer” and other 
state farm papers, one of the 
hardest tasks on a farm has been 
made into a game which annually 
competes, from an attendance 
standpoint, with the biggest foot- 
ball games and prizefights. 


As the spectators descended to 
the contest grounds on the Leslie 
Mitchell farm, near Newtown, 
they parked their 30,000 automo- 
biles in four enormous parking 
lots laid off conveniently by the 
arrangements committee. 

While the ruralists sauntered 
about watching the contest, visit- 
ing the many exhibits of auto- 
mobiles, farm machinery and 
other agricultural merchandise 
displayed in tents, a census was 
made of the parked cars. 

The census takers—counting 
12,855 cars, an estimated third 
of those present—brought forth 
some interesting information. Out 
of the 432 Buicks they tabulated, 
13.1 per cent were 1935 or 1936 
models. Of the 3,400 Chevrolets 
observed, 21 per cent were of 
the same model, or made in 1935 
or 1936. 

More New Plymouths 

Dodges were enumerated to the 
extent of 777 and of these 203 or 
26.1 per cent were 1935 or 1936 
models. Some 4,055 Fords were 
counted by the census takers and 
24.7 per cent, or 1,004 of them, 
were very late models. The 
greatest percentage of new mod- 
els was shown by Plymouth, 
which had 1,030 cars in the group. 
Of these 303, or 29.4 per cent, 
were 1935 or 1936 models. 


Pontiac, with 489 cars in the 
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~The renewed | group showed 111 late models, or 


22.7 per cent. Studebaker, with 
426 cars in the group, showed 
52 new models, or 12.2 per cent, 
while Terraplane, with 433 cars, 
showed 44 new ones or 10.1 per 
cent. 

While the vast majority of the 
parked cars bore Illinois or In- 
diana license plates, some came 
from nearly every state in the 
Union. Minnesota, Iowa, 
Nebraska and Kansas were lib- 
erally represented and there were 
even cars from Arizona. 


Hudson Prices 
Cut in Canada 


Montreal, Nov. 29.—Coincident 
with the opening of the Montreal 
Motor Show, Hudson Motors of 
Canada, Ltd., released an official 
statement announcing reductions 
in prices of their new models as 
a result of the Canada-United 
States trade treaty. 

The announcement, made by 
Ross MacKinnon, vice - president 
and general sales manager, states 
that the new low prices for both 
Hudson and Terraplane cars are 
effective immediately, although 
the treaty does not become effec- 
tive until Jan. 1, 1936. 


Rae Comes Home 


Youngstown, O., Nov. 29.— Rae 
Samuels, Youngstown’s own and 
known throughout the land as “the 
blue streak of vaudeville,” will be 
the headliner for the annual Youngs- 
town automobile show, sponsored by 
the Mahoning County Automobile 
Dealers’ Assn., scheduled to open at 
Stambaugh auditorium, Dec. 3, for 
five days. John R. Elliott, in charge 
of the entertainment, made this an- 
nouncement upon his return from 
New York where he engaged an en- 
tire vaudeville bill which will be 
supplemented by a local dance band. 


Ward Announces 


Detroit, Nov. 29.—A. H. Ward, 
the president of Cram’s Reports, Inc., 
until his resignation Nov. 20, an- 
nounces the formation of a new na- 
tional publication, Ward’s Reports, 
Inc., which will 
duction figures on the automobile 
and automotive industry. 





MOTORIZED FARMERS turned out enmasse for the national 
corn husking contests held recently near Newton, Ind. It was esti- 
mated that 30,000 cars were parked in the six parking lots like the 
one above that were provided at the contest. 


issue weekly pro- | 





The new body is available on all 


Seven stand- 


‘Pentine yer 
Cabriolet To 
De Luxe Lines 


Pontiac, Mich., Nov. 29.—The 
addition of a cabriolet to the 
1936 de luxe six and de luxe 
eight lines is announced by 
Pontiac Motor Co. Production 
and shipments from the factory 
have just commenced. This will 
give Pontiac a cabriolet on all 
three models: the master, priced 
at $760; the de luxe six, at $810, 
and the de luxe eight at $865. 

The cabriolets on both sixes 
and the eight are trimmed in 
fine grained leather with Bed- 
ford cloth optional. All three 
models are available in black, 
Pontiac blue, maroon, maple leaf 
green, harbor mist gray and 
martini brown. Also, there are 
three special colors at slightly 
extra cost, including sand dune 
cream, dusty gray and Denmark 
blue. 


Sales Reach N ew 


Record High at 
Portland Show 


Portland, Ore., Nov. 29.—-An 
automobile sales record was hung 
up at the Portland Automobile 
Show which ended today that 
will give sales managers and 
their staffs something to shoot at 
in the future. When final re- 
turns are made and checked 
more than 500 new cars will 
have been sold during the show. 

For the seven days the attend- 
ance mark was well over the 40,- 
000 mark. 

H. C. Berg, general chairman 
of the show, and his loyal staff 
from the Portland Automobile 
Dealers’ Assn., who sponsored 
the event, are receiving congratu- 
lations from both the trade and 
public. 


Accessory Makers Rush 


To Fill Auto Orders 
Salem, O., Nov. 29.—Auto ac- 
cess6ry makers are being forced 
to “step on it” these days to meet 
the rush of orders. Mullins Mfg. 
Co. here is reported working on 
releases that will assure capacity 


| business the remainder of the 


year. 
Operations quickened at the 
Mullins plant late in October and 
net for the month is said to be 
$38,000 after all charges except 
taxes. It is estimated that profits 
for the first 10 months of this 
year will aggregate $400,000. 


Business Better 

Lansing, Mich., Nov. 29.— The 
Lundberg Screw Products Co. is em- 
ploying two shifts this month to 
maintain its production schedule up 
to customers demand. Hugo B. 
Lundberg, president and _ general 
manager of the company, and or- 
ganizer of the company two years 
ago, said that the outlook for busi- 
ness up to the first of the year is 
much better than for last year at 
the same time. 
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Retail Sales Index Shows Marked Increase 


Earlier Announcements 
Seen as Prime Cause 


Washington, Nov. 29.- 
liminary adjusted index of the 
value of retail sales of new pas- 
senger automobiles shows a 
marked increase from September 
to October 1935, according to the 
U. S. Bureau of Foreign and 
Domestic Commerce. 

This index, which make allow- 
ance for the number of days as 
well as for usual seasonal move- 
ments, was 64.0 in October, on 
the basis of the 1929-31 average 
as 100, compared with 51.0 in 
September, and 71.5 in August. 


An important factor in these 
marked changes, it is stated, un- 


& 
The pre- 





doubtedly is the earlier introduc- | 


tion of new models this year. 
Daily average sales, without 
seasonal adjustments, increased 
about 2 per cent from September 
to October in contrast to a usual 
decrease of about 18 per cent. 


Sales in October, according to 
these preliminary figures, were 
8 per cent higher than in Octo- 
ber, 1934, and 20 per cent above 
October, 1933. The aggregate 
value for the first 10 months of 
this year was 31 per cent above 
that for the corresponding period 
of last year, and 74 per cent 
higher than for the first 10 
months of 1933. 


Index of the Dollar Value of 
Retail Sales of New Passenger 


Automobiles 1929-1931 — 100 
Without Seasonal Adjustment 





Month 1933 1934 1935 
pe . 28.1 22.8 51.5 
WOTORTG .cccccccece 27.8 45.7 72.7 
March 2. 68.4 100.2 
April f 87.9 116.7 
May 8 78.1 98.4 
BUD cccccccccccecses 5. 2 84.6 104.9 
aKa s 55 44:60% Y 73.9 89.1 
BEE cevécscceccoes Gun 63.1 80.2 
September ........-. 51.2 51.9 *50.1 
QOtOber ...cccccccece 42.7 47.3 t51.2 
November ........... 33.0 39.2 
December ........-.- 17.3 27.7 
Annual Index ....... 43.3 57. 6 

With Seasonal Adjustment 

Month 1933 1934 1935 
SORMOTG cccccccccess 41.0 33.5 75.0 
February ......+++++ 33.0 54.5 86.5 
Bar .cccccccccccce f 30.5 64.5 94.5 
MOP cccccccccccceee B 0.5 59.0 78.5 
BO eccccesscccccces 42.5 55.5 70.0 
MN, saseees0c0to0s 49.0 63.5 78.5 
Sn esncesedacevcess. Gain 67.0 81.0 
Ama occccccces 52.0 56.0 71.5 
September ........-. 52.0 53.0 *51.0 
Geteher ..cccccccece. 58.5 59.0 th4.0 
November ........... 53.0 63.0 
December ......- 30.5 49.0 
*Revised TP reliminary. 


Report Gains 
By Plymouth 
And Chrysler 


Detroit, Nov. 29.—Retail sales 
of both Chrysler and Plymouth 
cars by Chrysler dealers jumped 


sharply in the week ending Nov. | 


23. In this week, Chrysler deal- 
ers reported retail deliveries of 
3,606 Plymouths and 273 Chrys- 


lers, as against 3,305 Plymouths | 
and 208 Chryslers in the preced- 


ing week. This is a gain of 9.1 


per cent for Plymouth and 30.6} 


per cent for Chrysler. The grand 
totals were 3,879 for the week 
ending Nov. 23 and 3,514 for the 
week ending Nov. 16, a gain of 
10.4 per cent. 

Total deliveries of the two lines 
were 143.4 per cent greater than 
in the corresponding week of last 
year, 118.5 per cent greater than 
in the corresponding week of 1933 
and 236.1 per cent greater than 
in the corresponding week of 
1932. 

In the 47 weeks of 1935, includ- 
ing Nov. 23, Chrysler dealers had 
delivered at retail 134,379 Plym- 
ouths and 35,992 Chryslers, a 
grand total of 170,371. This rep- 
resents an increase for Plymouth 
of 22.2 per cent over the 109,959 
units delivered in the correspond- 
ing period of 1934, of 51.6 per cent 
over the 88,662 delivered in the 
same period of 1933 and 256 per 
cent over the 37,746 units deli- 
vered in the same period of 1932. 

Chrysler gains were 41.3 per 
cent over 25,479 units delivered 














in the corresponding 47 weeks 
of 1934, 38.9 per cent over the 
25,916 units delivered in the same 
period of 1933 and 57.8 per cent 
over the 22,812 units delivered in 
the first 47 weeks of 1932. 
Plymouth figures in each case 
represent deliveries by Chrysler 
dealers in the United States only. 


Caution Urged by 
MEMA in Sales 
Under FHA Loans 


New York, Nov. 29.—Caution in 
selling goods under Federal Hous- 
ing Administration loans is urged 
by the Motor and Equipment 
Mfrs.’ Assn. in a recent bulletin. 

The bulletin notes that the 
Federal Housing program, mak- 
ing possible all sorts of repairs 
on dwellings, buildings and other 
properties, appears to be work- 
ing “splendidly” and accomplish- | — 
ing “exactly the purpose indi- 
cated by the creators of the Act.” 

In the amendment liberalizing 
the act to include equipment in 
which the owner has no equity 
and which does not become a 
part of the property. However, 
MEMA scents danger. 


Some of the perils to suppliers 
listed by the bulletin are: 
1 Manufacturers set a question- 
able precedent by promoting 
a@ program in untried fields. From 
such a program there is no 
escape once the manufacturer 
gets his business enmeshed by it. 
Upon attempts to withdraw, job- 
bers are certain to ask for addi- 
tional discount, taking the posi- 
tion that if the manufacturer can 
step into the finance business at 
extra cost to himself, then there 
would appear to be room for ad- 
ditional discount to his distrib- 
utors. 
2 Garage men make no down 
payments on shop equipment. 
When the equipment becomes ob- 
solete, these garage men will stop 
“renting” this equipment. Such 
losses would inevitably rebound 
to the manufacturer. 
Manufacturers’ credit losses 
over the past five years have 
averaged less than 2 per cent of 
their sales volume, due to the 
fact that the industry has a most 
efficient credit organization. 
There has, however, never been 
an FHA plan before so that no 
one, including the Administra- 





NEW TYPE parcel delivery 


truck on a Chevrolet truck chas- | 


sis, placed in service in Chicago 
by Marshall Field & Co., has slid- 
ing doors and a special double- 
drop frame to give more cubic 
capacity. The combination of 
low floor and high ceiling per- 
mits easy entry and allows the 
driver or helper to stand upright 
inside the truck while working 
the load. The drop in the rear 
makes it possible to hang up 
garments | in full length bags. 


tion, can tell what credit losses 
may be through its operation. 
4 Banks and finance companies 
handling the paper of the 
manufacturers will call a _ halt 
when losses amount to 10 or 12 
per cent. 
at the end of the first year and 
the manufacturer may stop work- 
ing under the FHA plan. But, 
what becomes of the losses of the 
second and the third year which, 
conceivably, may amount to 50 
per cent? 
5 Obsolescence of shop equip- 
ment together with its normal 
wear play an important part in 
the FHA program, but these in- 
escapable factors appear to be 
given no consideration in the cur- 
rent scheme of things. Garage 
men are not likely to continue 
payments on obsolete equipment. 
Yet, many, many manufacturers 
are “shooting the works” on such 
an illogical proposition. 

The bulletin continues to point 
out objections to the FHA plan 
through seven pages, covering 
the question from the viewpoint 
of both manufacturer and jobber. 


E basiiiaas 9, 1,000 


Anderson, Ind., Nov. 29.—Approxi- 
mately 9,000 persons are employed 





now at the two local units of Gen- 
eral Motors. The Deleco-Remy plant 
is employing more than 6,500 and 
the Guide Lamp plant has _ just 


increased its working force to more 
than 2,000. 








Always Room 


at the Top 


Wilson Tells GMI Alumni 


Detroit, Nov. 29.—There have 
been no fundamental changes in 
industry which make it more 
difficult for men with ability to 
progress or for young men start- 
ing today to reach the top, C. E. 
Wilson, vice-president of General 
Motors told Alumni of the GM 
Institute, at Flint, Nov. 21. 

More than 500 were present for 
the third annual banquet of the 
association and heard Wilson 
speak on “Opportunities in Indus- 
try.” 

“It is generally recognized that 
only by working can we hope to 
have the rewards of work, and 
that only by improving produc- 
tion, production methods and of 
making better products can we 
hope to raise the scale of living 
of our country, so that everyone 
has more,” said Wilson. “It al- 
ways has been difficult for me to 
understand how anyone could be- 
lieve that by producing less we 
can collectively have more.” 

Wilson spoke pointedly on get- 


ting ahead in industry and as- 
serted that men who succeed 
“were co-operative, industrious, 
kept up their spirits and courage, 
and did what seemed to be the 
best thing to do under the cir- 
cumstances. 

“In fact, the more people who 
take the attitude that they will 
coast along, that the country 
owes them a living and that it is 
not necessary for them to exert 
themselves and increase their 
knowledge or education, the 
easier it will be for the men who 
think straight, who are willing to 
make the effort and who believe 
in industry and production, to 
progress rapidly and have the sat- 
isfaction of feeling that they are 
accomplishing more for them- 
selves and for society,” he con- 
tinued. 

The depression is over as far 
as the automobile industry is con- 
cerned, Wilson said, as he re- 
viewed the problem of making 
progress in those times. 





Such losses may occur | 


| 
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29-Year Record 
Is Falling At 
Northwest Show 


Minneapolis, Minn., Nov. 29.— 
When the curtain rings down Sat- 
urday on the 29th annual North- 
west Auto Show in the Minne- 
apolis municipal auditorium, all 
attendance and sales records will 
have been broken. 


More than 200 models are on 
display with the show open from 
11:00 a.m. to midnight. Both 
floors of the huge auditorium are 
being utilized by the Minneapolis 
Auto Trades’ Assn., sponsor of 
the show, in presenting the new 
models of the year. 


Twenty-five makes of automo- 
biles are represented at the ex- 
position. 





Attendance records were boosted 
by more than 1,000 Tuesday when 
that number of automobile deal- 

| ers attended the 16th annual con- 
vention of the Minnesota Auto 
Dealers’ Assn. 


An admission charge of 25 cents 
was made daily until 6:00 p.m., 
with this charge being boosted to 
40 cents after that hour. 


Officers of the Minneapolis Auto 
Trades Assn., sponsoring the 
show, are George K. Belden, pres- 
ident and show manager; W. R. 
Stephens, vice-president; C. S. 
Connor, secretary and treasurer; 
E. F. Pomeroy, L. F. Johnson and 
F. C. O’Donnell, directors. 


Dairy a Orders 
300 Diveo Trucks 


Detroit, Nov. 29.—Continental- 
Diveco Co., manufacturers of the 
Divco house-to-house delivery ve- 
hicle, has received an order from 
the Borden Co., New York, for 
300 model “S” Divcos. 


Deliveries are to start imme- 
diately. The dairy organization 
now operates 1,259 Divco trucks 
on the milk routes of its various 
subsidiary milk companies. 


The truck enables the driver to 
operate it from either standing 
or sitting position. 

Continental-Divco is a subsid- 
iary of the Continental Motors 
| Corp. 





| Cadillac Steps 
Up Production 
As Orders Rise 


Detroit, Nov. 29.—In order to 
meet the heavy retail demand 
which has been growing in vol- 
ume since the October announce- 
ment of the 1936 lines of Cadillac 
and LaSalle cars, it has been 
necessary to step up factory pro- 
duction schedules to levels that 
have not been reached since 1929, 
it was stated here today by 
Nicholas Dreystadt, general man- 
ager. 


“The new Cadillac series “60” 
is proving one of the most popu- 
lar cars that the Cadillac fac- 
tory ever has produced,” said 
Dreystadt. “We were not par- 
ticularly surprised at the sharp 
rise in the sales of this series 
because it is priced lower than 
any Cadillac since the days of the 
single cylinder Cadillacs.” 


S. C. Supreme Court 


Upholds Truck Law 


Spartanburg, 8. C., Nov. 29.— 
The 1933 legislative act limiting 
gross weight of trucks operating 
on South Carolina highways to 
20,000 pounds gross was upheld by 
the state supreme court Nov. 23 
as “a valid and constitutional 
statute and entitled to be en- 
forced according to its terms.” 

The high court’s opinion “per- 
petually enjoined and restrained 
trucking firms from operating 
vehicles weighing in excess of 
20,000 pounds gross, 12% feet in 
height, 30 feet in overall length 
and 90 inches in width. 


The supreme court also upheld 
a@ provision of the act outlawing 
operation of four-wheel trailers 
in the state. 


Tariff Board to Speed 


Canadian Auto Inquiry 


Montreal, Nov. 29.—The inquiry 
by the Canadian Tariff Board in- 
to the question of the protection 
afforded to the automobile indus- 
try in Canada is to be speeded up. 
In place of the board’s starting 
right after the New Year, the in- 
tention is to do so about Dec. 16, 
It is understood that the motor 
car manufacturers want to have 
the earliest opportunity of sub- 
mitting their briefs and are prac- 
tically ready to do so immedi- 
ately. 


Interest in the subject has been 
increased by the effect of the 
new trade agreement with the 
United States, which lowers the 
duty from 2% to 10 per cent ac- 
cording to the price of cars, and 
also proposes to do away with the 
prevailing limitation on discounts, 
Insofar as the agreement applies 
to motor cars entering under the 
intermediate tariff without the 
items being specifically enumer- 
ated, any change in the rates 
which the inquiry might suggest 
could be made either upwards or 
downwards. — 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 
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Burning the Witches 

“] BRouGHOUT the nation today a wave of hysteria 

in regard to automobile accidents is sweeping common 
sense before it. A well intentioned press is fanning pub- 
lic indignation and with horror tales of bloody bones 
protruding through torn flesh, of bashed in skulls and 
fractured vertebra. This plea is not entered with any 
intention to belittle or pooh, pooh, the seriousness of our 
present day motor accident toll, but rather to suggest 
that we calm ourselves and endeavor to find some sane 
way out. It is too much to expect sane remedies so long 
as this hysteria persists. 


Back in the early days of our country, the national 
menace was “witchcraft.” As much as we, today, may 
laugh at such silly fantasies, the fear of our forefathers 
in regard to witches was no less real than our present 
fear and abhorrence of motor accidents. And, many an 
innocent was toasted to a cinder because of the hysteria 
engendered by that fear. Much the same spirit is abroad 
today. We hear cries for the severest punishment for the 
offenders. We have those who would cripple the use of | 
automobiles by the installation of governors; by reducing 
their power; by drastic limitations which would throw 
away in one gesture, years of research and scientific 
development. 


To us it seems there are four fundamental faults in our 
present situation. First, streets and highways have not 
kept pace with the development of the motor car. Second, 
the science of traffic control has not kept pace. Third, 
we have refused to recognize that the rights of the pedes- 


trian should be no more sacred than the rights of the | 
motorists. Fourth, the development of driving skill in the | 


driver perhaps has not kept pace with the development 
of the modern car. 


These things can be cured in order. 


buggies and bicycles is gone. Traffic arteries must be 


rearranged to accommodate our new mode of travel. | 


Traffic controls must be arranged to provide the maxi- 
mum traffic flow with the minimum of congestion, with 
as simple directional signals as possible so that even the 


dumbest driver may understand. Then, rules must be | 


enforced rigidly. Pedestrians must be impressed with the 
fact that they have no superier rights. 


| tions more tolerable. 


City fathers must | 
be impressed with the fact that the day of horses and | 





must punish infractions of the traffic law on foot as well 
as on wheel. The old alibi that it cannot be done is just 
purely an alibi. From the driver standpoint, we are far 
too lax in issuing permits to drive without first ascertain- 
ing whether or not the applicant is fully capable to drive 
a modern car in modern traffic. Traffic tests and instruc- 
tion would improve this. 


Granted, all these things are costly. But their cost 
would be greatly offset by the reduction of our present 
losses from injury and death. And almost any price 
would be better than a witch burning retrogressions that 
would reduce our present motor cars to a par with the 
horse and buggy of 1900. 


| it and appreciates 


most thankful 
that I live in America. 
etc.” 
just as loyal to the Bolivian flag 


if I had been born down there or | 


as good a member of any other 
church in which I happened to 
be baptized! But above all other 
earthly possessions I prize the 
right of every American to “free 
speech,” whether privately, pub- 
licly or in the printed word. I 
can imagine 
assing to my particular’ soul 
than to live in constant terror of 
political spies. Of never knowing 


but what a so-called friend would | 
turn in a report that would cost | 


me my job, my family or my 
freedom! That would be to me 
a more perfect Hell than 


ferno. 


* a 4 


NOW, IN MY opinion, most 
workmen in America do not ap- 
preciate the priceless possession 
of this old Anglo-Saxon tradi- 
tion. Most of those who are of 
foreign birth came here prior to 
the regimes of Stalin, Hitler and 
Mussolini. Some of them long 
to get back to their native lands 
and I have always been of the 


opinion that we could furnish no} 


better ballast for our outgoing 
ships. 
in Detroit see this discontented 
kind of labor at too close range. 
No other city in the world (and 
I do not forget New York) was a 
greater melting-pot for the 10 
years prior to the World War, so 
the men who came here in early 
manhood are now 20 or more 
years older. These past two 
decades have made plenty of 
changes in this country, but noth- 
ing compared to the havoc they 
have wrought in Europe and Asia. 


* * * 


NO INDUSTRY is more deli- 
cately balanced on the tight-rope 
of contented labor than is our 
own. No industry in the world’s 
history has ever done more to 
increase wages, shorten hours of 
labor and make working condi- 
Sometimes 
one wonders if we could not be 
rightfully accused of pampering, 
because competing manufactur- 
ers have vied with each other in 
their attempts to build up a “die 
for old Rutledge” spirit among 
the men who work in their 
foundries and on their lathes. 
Therefore, whenever one of us who 
stand on the sidelines, catches 
a glimpse of the first wisp from 
a smouldering flame we begin to 
look for the cause. 

x * » 

THIS IS A DAY of quick trans- 
mission of thought. We have the 
radio, the moving picture and the 
printing press to carry this story 
to the men, women and children 


| who ought to get down on their 
If necessary we | 


knees, not only on Thanksgiving 
Day but on every day in the year, 
to thank God they are permitted 
to live in America. We in this 
automotive industry are 
very heart of this situation. It 
has become a bromide to say “we 
have led America back to re- 
covery.” The whole country knows 
it. To have 
any cessation of production now 
might effect the future history 
of this country. Are we making 
full use of the powerful gyro- 
scopes in our hands to keep this 
industry on an even keel? I 
wonder.—G. M. 8. 


Not be-| 
cause it is “the land of the free, | 
I would probably be | 


e | 
nothing more har-| 


the | 
boiling brimstone of Dante’s In-| 





It is possible that we here | 
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Hit "Em While They’re Hot 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Memories 


In digging up some information 
the other day the writer ran across 
a card index of axles shipped from 
1909 to 1916. There are a number 
of very strange names and we won- 
der how many of these companies 
actually built vehicles and how long 
they lasted. 

There may be some interesting 
stories connected with some of these 
companies and their efforts to build 
motor vehicles. From listening to 
the stories of old-timers, there must 
have been a lot of fun and so-called 
romance in building trucks and cars 
in those days. By comparison, the 
boys have a cinch today—all they 
have to do is to keep improving 
a little bit, but in the early days 
they had to make the darned things 
work.—L. W. Fischer, advertising 
manager, Timken-Detroit Axle Co., 
Detroit. 


Ed. Note: Mr. Fischer's list of 
old-timers is as follows. Can you 
add to it? 


Alden Sampson (o., Detroit, Mich.; Atlantic 
Electric Vehicle Co., Newark, N, J.; Avery Co., 
Peoria, Ill.; Berkshire Motor Car Co., Pitts- 
field, Mass.; Bessemer Motor Truck Co., Grove 
City, Pa.: Bowling Green Motor Car Co., 
Bowling Green, O.; Brinton Motor Truck Co., 
Philadelphia, Pa.; Buffalo Electric Vehicle Co., 
Buffalo, N. Y.; Cass Motor Truck Co., Port 
Huron, Mich. 

Chautauqua Motor Car Co., Dunkirk, N. Y.; 
Chicago Electric Motor Car Co., Chicago, DL; 
Coates Goshen Auto Co., Goshen, N. Y.; 
Corhart Motor Corp., Detroit, Mich.; Croce 
Automobile Co., Asbury Park, N. Y.; Croxton 
Keeton Motor Co., Massillon, O.; Dayton Auto 
Truck Co,, Dayton, O.; DeKalb Wagon Co., 
DeKalb, Ill.: Durocar Mfg. Co.. Los Angeles, 
Calif.; Forschler Motor Truck Mfg. Co., New 
Orleans, La.; Gabriel Carriage & Wagon Co., 
Cleveland, O.; Grant Lees Machine Co., Cleve- 
land, O.; Grout Auto Co., Orange, Mass.; 
Hlaverer & Co., Cincinnati, O.:; Herreshoff 
Motor Car Co., Detroit, Mich.; Knickerbocker 
Motor Co., New York City; Kopp Motor Co., 
Buffalo, N. Y. 

L-Burg Carriage Co., Dallas City, Ill.3 
Lansden, Co., Inc., Brooklyn, N. Y.: Lewis 
Motor Truck Co., Oakland, Calif.; Lord Balti- 
more Truck Co., Baltimore, Md.; Marathon 
Motor Works, Nashville, Tenn.; Martin Truck 
& Body Corp., York, Pa.; MelIntyre Co., 
Auburn, Ind.; Merchants Auto Co., Reading, 
Pa.; Midland Motor Co., E. Moline, I)1.; 
Middley Auto Co., Reading, Pa,; Modern Motor 
Truck Co., St. Louis, Mo.; Mogul Motor Truck 
Co., St. Louis, Mo.: New Haven Truck & 
Wagon Works, New Haven, Conn.; Nyberg 
Automobile Works, Anderson, Ind. 

Oscar Lear Auto Co., Springfield, 0.; Owen 
Motor Co., Detroit, Mich.; Pacific Metal 


Packers Motor 
Palmer Moyer 


Terrance, Calif. ; 
Pittsburgh, Pa.; 
St. Louis, Mo.; Pope Mfg. Co., 
Hartford, Conn.; Powell Engine Corp., Brook 
lyn, N. Y¥.; Pullman Motor Car Co., York, Pa. 


Richmond Iron Works, Richmond, Va.; Rowe 
Motor Mfg. Co., Lancaster, Pa.; Sellew Motors, 
Ltd., Toronto, Ont.; Silent Sioux Auto Mfg. 
Co., Sioux Falls, 8. D.; Spaulding Mfg. Co., 
Grinnell, Ia.; Stafford Motor Car Co., Kansas 
City, Mo.; Stegeman Motor Car Co., Milwaukee, 
Wis.; Thomas Motor Car Co,, Buffalo, N. Y.; 
Tiffin Wagon Co., Tiffin, O.; United States 
Carriage Co., Columbus, O.; Victor Motor 
Truck Co., Buffalo, N. Y.; Volty Bros., Chi- 
cago, Ill.: Waverly Co., Indianapolis, Ind.; 
Westcott Motor Car Co., Springfield, O 


Products Co., 
Truck Co., 
Motor Car Co., 


Cartoon 

I have had called to my attention 
the cartoon entitled “Mixing A 
Profit Pudding,” as published in the 
Automotive Daily News, Saturday, 
Nov. 9, on page 6. 

It is suggested 
close of the year, you have your 
artist prepare a cartoon showing 
the pudding after it is baked, and 
what portion of that “Profit Pud- 
ding” goes to the dealer whom you 
portray helping the car maker pre- 
pare the pudding.—S. M. Heimlich, 
secretary New Jersey Automotive 
Trade Assn., Long Branch, N. J. 


AS OTHERS 
SEE IT 


A WPA worker on a road in 
Evanston, Illinois, was hauled into 
court for punching his foreman in 
the nose. The judge asked: “Why 
did you hit the foreman?” 

“I wanted to quit work at 3, and 
he said I couldn’t knock off ’til 4:30, 
the regular time,’ answered the 
prisoner. 

“Why did you want to quit at 3?” 

“Because I had to run into Chi- 
cago and get my relief money be- 
fore the office closed.” 

“You mean to say you're getting 
a salary from the government, and 
collecting relief too?” 

“Yes.” 

“Have you a family?” 

“Only a 26-year-old son.” 

“What does he do?” 

“He’s a relief investigator.”—Wall 
Street Journal. 


that after the 
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 ALADY waths- 


“oN 

(soon MORNING, Madame, I’m from the 
Snappy Super Car Company. We'd like to puta 
little joy in your garage,” said Mr. Sealingham, 
super salesman, flashing his store teeth and 
photos of the 1936 models. 

Mrs. Guppy obligingly overlooked the former 
and looked over the latter. 

“We gotta car,” she said pinching her pince- 
nez, “but it ain’t a joy.” 

‘You've got to get a new car sometime,” 
urged Mr. Sealingham, 

“Oh yes indeedy,” agreed Mrs. Guppy, ‘we 
used to get one per annum, perhaps.” 

“What is one per annum perhaps?” inquired 
Mr. Sealingham, who had an inquiring mind. 

“If hubby’s income purred we got one per 
annum, Otherwise we got one perhaps.” 

Times are better,” Mr. Sealingham sug- 
gested, looking like Charlie Schwab. 

“You said a mouthful, mister,” replied Mrs. 
Guppy. “The ice man is taking the maid out 
again.” 

“And you don’t like your old car... 
“It’s awful,” confided Mrs. Guppy, “I think 


” 


the spark plugs leak.” 
“And the tyres. . 
salesman (Mr. Sealingham was English on his 


suggested the super 


grandmother’s side). 

“They tyre Jake out changing them,” 
answered Mrs. Guppy, who also had an English 
strain, or maybe was just a strain on the English. 

“And the old fashioned ventilation .. .”’ 

“Oh, myomy,” sighed Mrs. Guppy, “we 
couldn’t get seats at the movie last night be- 


cause our car stalled and we vent’t’late.’’ 


“And the springs?” 

“Aunt Liz says hope springs eternal every 
time we hit a bump,” replied Mrs. Guppy. 
“But don’t pay attention to Liz, she’s poetic 
something awful.” 

“Well, want to put your name on the line 
and get a new Snappy Super?” 

“Exactly and certainly,” replied Mrs. Guppy, 
“this is one year when we get one per annum 
and no perhaps.” 

“Why didn’t you buy one sooner?” inquired 
Mr. Sealingham. 

Mrs. Guppy drew upon her dignity. “A lady 


waits until she’s asked,” she said. 


Wonen are naturally coy. They prefer 
to wait until they’re asked. And if you want to 
sell them cars, better ask them before somebody 
else does! 

The News is the best little asker in the city. 
It asks 1,600,000 families to buy. It asks the 
head of the household—and never misses the 
Mrs. It puts your polite request to buy before 
families now buying. It asks more car owners 
than any other medium. And to round out the 
picture, it asks for car sales in homes which 
have yet to buy their first car. It’s the best all 
around asker in these parts! And it costs so 
little you can’t afford not to use it! 

If your car sales haven’t been all they should 

-maybe you haven’t been doing all the asking 
you should! If you need any tips on asking in 
this market, ask us how! 


Tribune Tower, Chicago - Kohl Building, San Francisco . 220 East 42ND STREET, NEw York 





12,000 Men W 
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Hudson Plans to Hold 82 Clinies in Major Cities 


Will Hear 


N ew Service O perations 


Detroit, Nov. 29. — Eighty-two | ¢ 


service clinics in major cities 
covering the entire United States 
will be conduct- 
ed within the 
next two weeks 
by the Hudson 
Motor Car Co., 
carrying the 
latest de velop- 
ments in service 
operations as 
worked out by 
engineers in the 
factory to the 
more than 12,- TA 

000 garage and i 
service station Stambaugh 
men of the Hudson and Terra- 
plane organization. 

These clinics will be under the 
direction of district service super- 
visors, who have been spending 
some time at the factory in De- 
troit attending a special school 


| organized service station 





in service operations conducted | 
under the direction of T. A. Stam- 
baugh, general service manager. 

Special attention will be placed 
at these clinics on the merchan- 
dising of labor, parts and acces- 
sories. Merchandising of seasonal 
merchandise such as car heaters, 
windshield defrosters, polishes 
and cleaners, etc., will also be 
stressed. 

“The sale of parts and labor 





S. C. Dealers Discuss 


Used Car Problems 
Charleston, 8. C., Nov. 29.—The 
South Carolina Coastal Automo- 
bile Dealers’ Assn. held a called 
meeting at the Hotel Fort Sumter 
Nov. 21, with approximately 20 of 
the leading automobile dealers of 
Charleston and nearby counties 
in attendance. A. W. Atkins, of 
Charleston, president of the asso- 
ciation, presided. 

The outstanding topic of con- 
versation at the meeting was the 
used car problem and dealers 
were requested to consider the 
matter thoroughly and make 
suggestions at the annual meet- 
ing of the association, which will 
be held in February. A commit- 
tee, with H. M. Thornley of 
Moncks Corner as chairman, was 
named to make nominations of 
officers for the coming year. 

The South Carolina Coastal 
Automobile Dealers’ Assn. was 
organized about the time that the 
NRA codes went into effect to 
meet the requirements of that act. 
Dealers said the consensus of the 
recent meeting was that although 
this act was no longer in effect, 
that the automobile dealers of 
this section had mutual interests 


which could be served through | 


the perpetuation of the organiza- 
tion. 


UNIFO 


are inevitably joined,” said Stam- 
baugh discussing these schools. 
“In order to maintain a properly 
it is 
necessary to have definite plans 
in the merchandising of labor. 
Parts will follow in their normal 
need if labor volume is at its 
proper level. The parts, as a rule, 
in a dealer’s shop will always be 
in the ratio of his labor sales. 
Labor must be merchandised just 
as much as_ accessories are 
stressed, and the service sales- 
man should be a merchandiser as 
well as a mechanic. It was with 
the idea of teaching salesmanship, 
in addition to the latest develop- 
ments in service, itself, that these 
clinics have been arranged.” 


At these schools, the importance 
of properly directed advertising 
will be pointed out and the deal- 
ers and service station operators 
instructed in the methods that 
have been tried out and proved 
effective. 


Chevrolet Sales 
Nearly Double 


Previous High 


Detroit, Nov. 29.—Chevrolet re- 
tail sales during the first 20 days 
of November totaled 60,707 units, 
nearly double the previous high 
record for that period, it was an- 
nounced at the offices of the 
Chevrolet Motor Co. 


Only once in Chevrolet history, 
in 1926, has the sales total for 
the whole month of November ex- 
ceeded that for the first 20 days 
of the present month, the records 
show. Since the November, 1926, 
figure was only about 5,000 higher, 
the current November will be, by 
a wide margin, the greatest in 
the history of the company. 


The new 20-day record, follow- 
ing the introduction of new mod- 
els Nov. 2, is nearly three times 
as great as the best previous post- 
announcement 20 days since Jan- 
uary, 1928. With the exception 
of April, this year, there has not 
been a first 20-day period in any 
month to equal it since April, 
1930. 


To assure an adequate supply 
of cars to meet the record de- 
mand, production has been 
stepped up beyond the 100,000 
units originally projected for No- 
vember. A new high mark for a 
single day’s production of 1936 
models was reached Nov. 22, offi- 
cials reported, when more than 
6,000 units rolled off the assembly 


| lines. 


RMITY 


REDUCES BUILDING COSTS 


When two or more Uniform Neighborhood Quick Service Stations are 
built at a time, worth-while savings can be made. With a smaller 
capital investment and a greater selling advantage there is a real 
opportunity for motor car dealer profits. Uniformity of retail outlets 
has definitely proved its value. Ask Austin. 


THE AUSTIN COMPANY 


Engineers and Builders—16112 Euclid Ave., Cleveland, O. 
Officesin Principal Cities — Detroit, Michigan, 2842 West Grand Boulevard. 





] a benedict in September and he’s 


m setting up his Lares and Penates 


WHEN 50 OLDSMOBILE DEALERS and salesmen from the 
southeast came to Lansing this week to inspect the Oldsmobile plants 
and take delivery on their demonstrators, they got their keys for the 
1936 models from D. E. Ralston, Oldsmobile vice-president and gen- 


eral sales manager. 
the first car to leave Lansing. 


Sparks 


Ralston is shown handing over the keys for 


Chris 
By Sinsabaugh 


(Continued from Page 1) 


months of ’35. Keeping step with 
this, the 12-cylinder job has the 
same kind of sales record. 

Ahrens has found a marshal’s 
baton in his knapsack and his 
previous Cadillac training should 
have taught him how to wield it 
most effectively. 

* on 

PRE-PEEPING of 1936 models 
for this particular Paul Pry 
wound up with Diamond T dur- 
ing the Chicago show which 
gave this writer an unusual thrill. 
For the first time he rode in the 
cab of a truck and was offered 
a chance to drive it. That’s “man 
bites dog” as previewing news 
goes. I didn’t have the intestinal 
fortitude to tackle the driving 
job, but that man of iron nerves, 
our own Bill Cotton, did. It was 
his initiation as a truck driver 
and he tooled the big brute so 
easily I was rather sorry that I 
hadn’t tried driving it myself. 
I won't try to tell you about the 
new job—vyou'll find the story 
about it in another section of the 
paper. 

~*~ * * 

BUT THE VISIT to Diamond 
T carried me back to the old 
days in Chicago, when Art Tilt, 
single-handed and with a youth- 
ful ambition to break into the 
automobile industry, started build- 
ing the Diamond T roadster in 
his father’s shoe factory. That 
was 30 years ago and the evolu- 
tion has produced a company 
which has been manufacturing 
trucks for a quarter of a century 
and which is one of the most 
prominent contenders for business 
in the commercial vehicle field. 

And the spark plug is and al- 
ways has been this same modest 
Art Tilt, who is credited with be- 
ing the originator of streamlin- 
ing trucks. Tilt’s claim for this 
honor dates back to 1928. In that 
year he became convinced that 
trucks should have an eye appeal 
and he started dolling up the 
bodies. He does his own design- 
ing, too, and he gives stream- 
lining credit for a big part of the 
success his company has attained. 
In that same year, 1928, he be- 
came convinced that his market 
was the ton and the ton and a 
half field, which would give him 
mass production. The two ideas 
turned the trick for him, plus an 
engineer, C. A. Pierce, who al- 
ways has kept his finger on the 
pulse of public demand. 

” * = 

AS OF TODAY, Diamond T 
has 1,300 outlets and the product 
is sold in 65 different countries. 
These foreign connections have 
clicked this year and it is ex- 
pected that export will account 
for almost as many sales in '35 as 
the company recorded for all its 
business in 1929. Total sales for 


this year, Tilt predicts, will be 
three times those of '29. The 
company is building from 50 to 
60 jobs a day right now, each 
built to order, cash with order, 
something unusual in the indus- 


try. 
* ok * 


NOW THAT the big shows are 
over, I have had a chance to go 
through the writing of my con- 
temporaries and see how they 
treated the New York affair. In 
Literary Digest I find a most un- 
usual handling of automobile his- 
tory. Cleverly the article starts 
in with newspaper stories of the 
first New York show, which was 
in 1900, quoting in the lead what 
the New York Times had to say. 

“With the glitter of polished 
nickel and the sheen of many- 
colored enamels, the first show of 
the Automobile Club of America, 
an exhibition dubbed by facetious 
onlookers ‘the horseless horse- 
show’ was opened last night in 
Madison Square Garden,” the 
story started. 

* co * 

AND THEN I _ remembered 
when I first met C. S. Davis, 
president of Borg-Warner and a 
leader in APEM, its first presi- 
dent in fact. That time Davis 
greeted me with “once I was a 
newspaper man” and he proceeded 
to tell me that before the turn 
of the century he was yachting 
editor of the New York Times. 
Along comes the first automobile 
show and he was given the job 
of reporting it. So now, after 
35 years, up bobs the masterpiece 
written by a man who now is one 
of the most prominent figures in 
the parts and accessories manu- 
facturing field. 

ok * * 

SINCE ROY FAULKNER 
sprung his sensational Cord front- 
drive at the New York show it 
has been gossiped around that 
the body designing was an out- 
side job; that is, that the work 
had been done by a consultant 
brought in for the occasion. Now 
I have it on the authority of 
Faulkner that the credit belongs 
to Gordon Beuhrig, who has been 
in charge of designing work at 
Auburn for two years and who 
was with Duesenberg several 
years prior to this. The design 
is covered by design patents in 
Beuhrig’s name, which have been 
assigned to the Cord Corp. 

* * * 


EVIDENCE THAT Tom Corpe, 
advertising manager of Buick, 
considers his present job his life 
work is had in the announce- 
ment that he has taken over the 
house in Flint of Hal Howard, 
former superintendent of the 
Chevrolet plant in that city, who 
has been transferred to Balti- 
more. Tom, you'll recall, became 


| trick bicycle rider. 


in the Howard home. 
eo * * 

MEBBE YOU have been won- 
dering what became of Sid Black, 
former vice-president of Chandler 
and in my kid days a champion 
Well, Sid has 
hooked up with Tom Hay, who 
was Chandler distributor in Chi- 
cago in Black’s regime. He has 
a big territory for the used car 
price book which Hay and his 
associates are putting out in Chi- 
cago. He covers Ohio, West Vir- 
ginia and Kentucky. 


Canadian Tire 
Firms Now Have 
New Warranties 


Montreal, Nov. 29. — Canadian 
tire companies have issued a new 
tire warranty. 

They announce that all tires are 
now warranted against defects in 
material and workmanship, some 
for the life of the tire, and some 
for six, nine and 12 months only. 

They announce, too, that tires 
warranted against defects in ma- 
terial and workmanship, for a 
six, nine or 12-months’ period, are 
warranted also for the same per- 
iod against injuries, such as cuts, 
bruises and blowouts, injuries 
caused through improper mount- 
ing of the tire, through overload- 
ing the tire, wheels out of align- 
ment, faulty brakes, etc. Tires 
warranted against defects as well 
as injuries carry the “road haz- 
ard warranty.” 

Tires not warranted against in- 
juries, but warranted for the life 
of the tire, against defects in ma- 
terial and workmanship only, 
carry the “standard warranty.” 

A representative of one of the 
leading tire comapnies has sup- 
plied the following information 
as to the duration of the road 
hazard warranty on the several 
grades of tires used in passenger 
and commercial vehicle service; 
he also points out what it is im- 
portant for every car and truck 
owner to know, that the road haz- 
ard warranty is not in force on 4@ 
tire unless the dealer who sold 
the tire has applied to the tire 
company for the warranty certifi- 
cate. 

All tires in private passenger 
ear service carry the road hazard 
warranty. By private passenger 
car service is meant a car oper- 
ated by an individual for his own 
personal, business or family use, 
as by a doctor, commercial trav- 
eler, business executive or ordi- 
nary individual; that is, a car not 
used for delivering merchandise 
or hired out for monetary gain. 
Taxicabs and liveries, therefore, 
are not private passenger cars, 
now are cars in police service, 
demonstrator cars and racing 
cars. Tires on cars such as these 
do not carry the road hazard war- 
ranty. 

First and second line tires carry 
a 12-months’ warranty, and third 
line tires a nine-months’ war- 
ranty. A first or second line tire 
entitled to replacement within the 
warranty period will be replaced 
with a new tire of the same size 
and type for one-twelfth of the 
current list price for each month 
or fraction of a month that has 
elapsed since date of purchase, 
and a third line tire for one-ninth 
per month. If replacement is nec- 
essary within the first 15 days no 
charge is made for the new tire, 
but after the first 15 days a frac- 
tion of a month counts as a full 
month. In western Canada the 
road warranty on a third line tire 
is six months, and the replace- 
ment charge one-sixth of the list 
price per month. 


To Reach Caj ‘apacity 


Oshawa, Ont., Nov. 29 (UTPS).— 
On work being resumed this week- 
end in the mill room and trim de- 
partment of General Motors of 
Canada factory here, H. A. Brown, 
general manager, announced that 
before Dec. 1 the entire Oshawa 
plant of the company would be in 
full production. 
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THE CIRCULATION TREND is HIS is the kind of response we 


were anticipating when we designed 
and produced the new Farm Journal 
Net Paid ... Our conviction that farmers from 
Coast to Coast were ready for a new 
type magazine has been confirmed... 
September, 1,105,000 Farm Journal has been accepted and 
acclaimed editorially . . . Editorial 

acceptance together with a 6-day 


Oo C to by e i, L,I 3 T f O O O closing date makes for quick adver- 


lising response. 


(Ist issue new form) 
November, 1,135,000 


Net Paid December, 1,150,000 


‘Without use of premiums, prizes, or contests 
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Traffic League Discusses Motor Truck Regulation 


Vote Shows Group Favors 
Retention ot Competition 


Chicago, Nov. 29. — What v was 
characterized by many in attend- 
ance as the most important gath- 
ering of shippers ever held in this 
country took place at the Palmer 
House here last week, when the 
National Industrial Traffic 
League held its 28th annual meet- 
ing. In point of attendance and in 
the importance of matters dis- 
cussed and decided the meeting 
ranked above all of the rest held 
in the 27 years of the organiza- 
tion’s existence. 

Highlights among the work ac- 
complished was the initiation of 
the move to organize and train a 
national committee, the object of 
which will be to combat govern- 
ment ownership of the railroads, 
and the restatement of principles 
on which the shippers believe reg- 
ulation of motor vehicle transpor- 
tation should be based. 

Edward F. Lacey, connected 
with the league in varying exec- 


Wage Increase By 
Plate Glass Co. 
Averts Walkout 


Pittsburgh, Nov. 29.—Last min- 
ute agreement by company offi- 
cials to grant a wage increase of 
five cents per hour prevented a 
walkout of 4,500 union workers 
in six plants of the Pittsburgh 
Plate Glass Co. early Wednesday 
morning. 

For the second time in less than 
a year strike trouble threatened 
to completely tie up production 
of automobile safety glass and 
other flat glass in the factories of 
Pittsburgh Plate at Creighton, 
Ford City, Crystal City (Mo.) and 
others in Ohio. 

The Crystal City plant was 
speeding production on an order 
for 5,000,000 square feet of lam- 





|} of trade, 


| utive capacities since 1916, was 
appointed executive secretary to 
succeed Joseph H. Beek, who had 
held the position since 1920, and 
who was retired. Coincident with 
the appointment of Lacey, it was 
decided to move the headquarters 
of the league from Chicago to 
Washington. This move was dic- 
tated by efficiency and expedi- 
ency, the location of the bodies 
having regulatory powers over in- 
terstate transportation being 
Washington, and much of the 
league’s functioning being in co- 
operation with those bodies. 

In the matter of motor vehicle 
regulation the league said that, 
for the most part, it was satisfied 
with legislation passed at the last 
session of Congress and now be- 
ing put into effect. In some ways, 
however, it felt that legislation 
could be improved on, notably in 
including in the law a provision 
that would make unlawful the 
harming of interstate commerce 
by unreasonable state rates and 
regulations—the so-called Shreve- 
port principle, upheld by the Su- 
preme Court as applying to rail 
rates some years ago. 

In an independent resolution, 
made from the floor, the league 


went on record as favoring the | 


preservation of competition among 
carriers. That principal it enun- 
ciated a number of years ago with 
reference to the railroads, but 
with the advent of other forms of 
common carrier transportation it 
was thought well to extend it over 
specifically into the highway 
transportation field. As the reso- 
lution stands it condemns pur- 
chases of truck lines by railroads 
or consolidations of truck lines 
that would tend “substantially to 
lessen competition.” 

Walter R. Scott, traffic commis- 
sioner, Kansas City, Mo., board 
was elected president. 
William A. Moore, general traffic 
manager, New Jersey Zinc Co., 


inated glass for the Ford Motor | New York City, was elected vice- 


Co., and a 


biles. 


strike would have} 
caused serious complications. The | 
glass is for use in 1936 automo-| 


president, and Roy W. Campbell, 
manager traffic department, But- 


ler Paper Corp., Chicago, treas- | 
| urer. 





BALL BEARING 
HEADQUARTERS 


pare auns New Departure is master 


of the art of designing 


and build- 


ing ball bearings for every purpose, 


the automotive industry has come to 


New Departure for the bearings 


support sueh 


new 


to 


innovations as 


independent springing, center point 


steering, 


etc., etc. 


frictionless 


steering gear, 


Nothing rolls like a ball. 


NEW DEPARTURE 


BALL BEARINGS 


2347 


er 


| News. 





| tory; 
| passes anything that could have 
| been foreseen as recently as four 
| or five 





| made 
| and 

| show 
| during 


JUDGES in the recent “Royal 
Family of Motordom” essay con- 
test conducted by Cadillac. Left, | 
T. F. MacManus, 
MacManus, John & Adams, Inc., | 
one of the best known advertis- | 
ing men in the United States. | 
Right, George M. Slocum, pub- 
lisher of the Automotive Daily 
The third judge was B. 
C. Forbes, noted economist, also 
shown. More than 10,000 essays 
were submitted. The winners: C. 
W. Burdick, Cleveland, and Irvin 
Borders, Los Angeles, received a 
Cadillac and LaSalle car, respec- 
tively. 





vanDerZee Says 


1936 Prospects 
Are Best Ever 


Detroit, Nov. 29. ee 
of a cheerful character are given 
by A. vanDerZee, general sales 
manager of the Dodge division of 
Chrysler Corp., on his return 
from New York and Chicago 
Automobile shows. 


“In decorative appeal, in me- 
chanical advancement and in 
business prospects the New York 
and Chicago shows were mag- 
nificent,” says vanDerZee. “A 
point on which most of the manu- 
facturers are thoroughly in agree- 
ment, is the effort to endow 
their product with beauty. The 
new cars are the most beautiful 
the industry has produced in its 
36 years of automobile show his- 
their performance also sur- 


years ago. 


“The number of retail 

at the automobile shows 
in the stores of dealers in 
cities was greater than 
any show since 1929.” 


sales, 





‘File Complaint 


To Test Colo. 


Licen se Law 


Denver, Colo., Nov. 29.—Consti- 
tutionality of the new automobile 
license law, passed by the last 
legislature and directly involving 
every automobile owner in Col- 
orado, is attacked in a complaint 
filed in the Denver district court 
this week. The court is asked 
specifically to pass on the ques- 
tion of whether automobile own- 
ers may obtain their 1936 license 
plates without first paying all 
the 1935 taxes on cars as provided 
in the new law. Charles M. Arm- 
strong, as state treasurer, is| 
named defendant in the suit. It} 
was filed by the Publix Cab Co. 
of Denver. 





The plaintiff company alleges | 
it has a right under a prior state 
law to wait until the first of 
March, 1936, to pay the first half 
of its 1935 taxes and until the 
first of August, 1936, to pay the | 
second half. The new law, how- | 
ever, states automobile owners | 


president of || ~ 


must present a receipt showing | 


all 1935 taxes on their cars are 
paid before they may obtain their | 
1936 license plates. 

The district court is asked to 
declare the new license law il- 
legal and void, and to direct Arm- 
strong to issue license plates to 
the plaintiff without showing the 
1935 taxes to be paid. 


The suit states the act was) 
never properly passed by the last} 
and its title is| 


general assembly, 
faulty and misleading. 


‘Cadillac Awards 
Two Winners In 
Essay Contest 


Detroit, Nov. 29. Nicholas 
| Dreystadt, general manager of 
the Cadillac Motor Car Co. has 
announced the winners of the na- 
tion-wide essay contest which 
| featured the recent announcement 
of the 1936 series of Cadillac and 
LaSalle cars. More than 10,000 
essays were submitted. 


The first prize, a Cadillac series 
60, was awarded to C. W. Bur- 
dick, 1212 Hayden Ave., Cleve- 
land, O. Burdick received the 
car on his birthday. He has been 
married only two months. Win- 
ner of the second prize, a 1936 
LaSalle, was Irvin Borders, 901 
Isabel St., Los Angeles. The 
winners were permitted to select 
any desired body model. 


“We are happy to present the 
winners with these two automo- 
biles which they undoubtedly will 
appreciate,” said Dreystadt. 


The essays were limited to 100 


words on the subject: “Why do 
you believe the new Cadillacs, 





La Salles and Cadillac-Fleet- 
woods are entitled to be called 
‘The Royal Family of Motor- 
dom.’” Serving as judges were 
B. C. Forbes, noted New York 
economist; T. F. McManus, presi- 
dent of MacManus, John & Ad- 
ams, Inc., advertising; and George 
Slocum, puDBlisher of Automotive 
Daily News. The essay contest 
blanks were distributed by all 
Cadillac-LaSalle dealers through- 
out the United States. 


The judges reported that the 
high quality of many hundreds 
of the essays rendered the task 
of selecting the winners an ex- 
ceptionally difficult one. Several 
days were required to make a 
final choice from among the 63 
essays which reached the “semi- 


seaped park, boardwalk and 
ocean...Two large sun decks... 
Glass enclosed solarium on the 
roof...Complete health bath 


facilities. 


400 large outside rooms... 
beautifully furnished...each 
with a private bath and shower 
-»-fresh and salt water. 


SINGLE from *4- DOUBLE from $6 
Evropean Plan...also American. 


Plan. 
JOSEPH P. 


BINNS, Manager _ 
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Chevrolet Dealers say 
THANK YOU, AMERICA! 


| more, at this Thanksgiving season, Chevrolet 
Dealers wish to express their hearty appreciation of 
the friendship which America has given to Chevro- 
let products in 1935 and throughout the past 
quarter-century. 

This year Chevrolet Dealers have two very good 
reasons for saying, ““Thank you, America.” 

One reason is that people have bought so many Chevrolet 


cars that production for the year will reach 1,040,000. 


And the other reason is that they have placed a record 
number of orders for new 1936 Chevrolets during the 


or more than a Million cars in 1935 


first few weeks these beautiful new cars have been on 
display. 

This is a double gift of friendship, representing, as it 
does, one of the biggest years in all Chevrolet his- 
tory, and one of the most enthusiastic welcomes 
that any new automobile has ever received. 
Chevrolet Dealers are indeed happy to say, “Thank 
you, America,” and to pledge continued adherence 
to the sales and service policies which have helped 
to win this friendship. 


CHEVROLET MOTOR COMPANY, DETROIT, MICH. 


0/ NEW GREATLY REDUCED G.M.A.C. TIME PAYMENT PLAN 
0 Now Chevrolet dealers have a pater advantage of the new G.M.A.C. 6% Plan—the 


most convenient, most economic 


CHE: 


GENERAL 


and easiest to understand of any time payment plan. 


VROLET 


MOTORS 


VALUE 
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~ Why Oldsmobile 


BIGGER 


There are definite reasons 
why Oldsmobile dealers 
nationally are enjoying 
such an outstanding profit 
position... and why 1936 
offers them the opportunity 


to make still bigger profits! oe eel 


1. PRODUCT POPULARITY — Everybody in the industry knows that Oldsmobile sales were doubled in 1934... 
doubled again in 1935... and that the public acceptance of the Oldsmobile Six and Eight is one of the most 


phenomenal demonstrations of popularity enjoyed by any car in years. 


2. LIBERAL DISCOUNTS — The new 1936 Oldsmobile Franchise provides very liberal discounts. Its discount sched- 


ules take into consideration types of cars, and sales of parts and accessories. 


3. GOOD CAR DISTRIBUTION — Oldsmobile’s car distribution system assists the dealer in getting exactly the right 
car to fill each specific order. This means that cars are built from dealers’ orders . . . even to such specifications 


as body type, color, upholstery, equipment, etc. 


4. FRIENDLY FACTORY-DEALER RELATIONS— Oldsmobile is noted throughout the industry for fair, square, friendly 


and helpful relations with its dealers. Oldsmobile promotes their interests along with its own. 


5. AMPLE TERRITORY FOR EVERY DEALER— Oldsmobile establishes only one dealer in a town except in metropolitan 


cities. Each dealer is assured an ample potential for a highly satisfactory profit opportunity. 


OLDSMOBI 
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Dealers are making 


PROFITS 


6. TERRITORY PROTECTION— Oldsmobile protects its dealers 
in the cities in which they are located... giving no 


selling rights therein to dealers in adjacent towns. 


7. BUSINESS MANAGEMENT ASSISTANCE — Where dealers 
desire it, Oldsmobile provides, without cost, the assistance 
of men who have had years of experience in analyzing 
thousands of retail operations, and who are qualified to 


counsel with dealers on their operating problems. 


8. STRONG ADVERTISING—Oldsmobile carries on a con- 
sistent campaign of national advertising ... but a special 
feature of Oldsmobile’s advertising program is the local 


advertising run for dealers in their own communities over 


A LUXURIOUS NEW EIGHT ; 
their own firm names. 


9. PRACTICAL SALES PROMOTION ASSISTANCE — Oldsmobile dealers receive throughout the year a program of 


practical, timely sales promotion helps on both new and used cars—every one of them designed solely to help 


sell more cars at a profit. 


* * * 


The present profit position of Oldsmobile dealers was not reached by chance. It is a 


result of a carefully planned program to make the Oldsmobile Franchise the most 


profitable in the industry. 


Why not investigate this opportunity for yourself? Your inquiry will be held in 


strictest confidence. Write or wire to D. E. Ralston, Vice President and General 


Sales Manager, Olds Motor Works, Lansing. 


New Low-Cost 6% G. M. A. C. Time Payment Plan 
Sixes $665 and up... Eights $810 and up, list prices at Lansing, 
subject to change without notice. Safety Glass standard equipment 
all around. Bumpers with guards, spare tire, and rear spring 
covers built into all cars at the factory at extra cost. 

GBr Ba A LL MOT OR 5 VAL U &@ 
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Diamond T Announces Improvements in 1936 Line 


Comfort, Safety Featured 
In More Attractive Jobs 


(Continued from Page 1) 


louvers provide additional ventila- 
tion. 

Frames in 
increased in_ section. Heavier 
cross-members have been rede- 
signed and gussets added. A pro- 
gressive principle is employed in 
the selection of the frame stock 
so that intermediate wheelbases 
are of 7/32 inch material with 
quarter-inch stock in the longest 
wheelbase and 3/16-inch in the 
shortest size. 

A new type of propeller shaft 
intermediate bearing has been 
adopted with a double Timken 
roller bearing flexibly mounted in 
a block of compressed rubber. 
The two-piece shaft with bear- 
ing carrier and three needlepoint 
universal joints has been adopted 
in all wheelbases. 

Wider springs are now provided 
both front and rear throughout 
the entire line. Springs in all 


general have been 





1936 models require no lubrication | 
at any point. All front spring | 
shackles have compression type | 
rubber bushings as do the front 
shackles of rear springs. The| 


ends of rear springs are 
free supporting the frame 
through surface contact with 
brackets of special design 


rear 


Steering Better 

Improvement in steering re- 
sults from the use of improved 
type of cam and roller steering 
gear in all models, with cam fol- 
lower roller bearing mounted for 
reduction of friction and wear at 
this point. Front springs are 
shackled at the front end. Lock- 
heed hydraulic brakes with cast 


drums are continued without ap-| 


preciable change in all models. 
Power application is provided as 
before by the use of B-K vacuum 


booster as standard equipment in| 


all but the 212 series, where this 


equipment is available as an op-| 


tion. Emergency brakes are of 
the contracting band type in the 
four smaller models. The re- 
mainder of the line have the 
“Tru-Stop” ventilated disc emerg- 
ency brake as standard equip- 
ment. 
Further 
made 
“Super-Service”’ 
supplied as standard 
on the 24-4 ton model 
is available as optional equip- 
ment on the smaller models. 
These new engines duplicate the 
standard power plant in general 
design, dimensions and output, 
but include special features to 
meet more severe operating con- 
ditions. The 1936 “Super-Service” 
engines have counterbalanced 
crankshafts of chrome molyb- 
denum steel, precision type main 
and connecting rod bearings of 
cadmium nickel alloy, heat re- 
sistant valve inserts, and carry 
an oil conditioner which com- 
bines the H-W filtrator with an 


refinements have been 


engine, which is 
equipment 
360 and 


| oil cooler. 


BRAKE AND CLUTCH pedals 


and master cylinder are mounted 
on the frame. Note clutch op- 
erating linkage. 


Deep Crowned Fenders 
crowned, full 
are die-formed 
Fender shields 


coverage 
in one 
are pro- 


Deep 
fenders 
piece. 


jy ts PT ITs pay “SC_ 
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P 


ABILITY 
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LONG 


ee oe | 


er 
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ne 
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in the construction of the | 


stake body. 
and rear wheel housing. 


vided to permit of ready access 
to engine tappets for inspection 
and adjustment. Fenders, hood, 
radiator shell and cab are 
ished in oven-baked enamel, 
with green band. 

De luxe models carry chrome- 
plated radiator grille and orna- 
ment, spring bar bumper, orna- 
mental ventilating grille with 
frame of stainless steel, double- 
beam headlamps with foot con- 
trol, de luxe instrument panel 
with electrically operated clock 
and cigar lighter. 


Many Models 


The new line now consists of 
13 chassis, headed by the model 
212A (which replaces the current 
211-A), and the model 212-B, car- 
rying a heavier Clark 8001 rear 
axle instead of the Clark 373 
with which model 212-A_ is 
equipped. The maximum gross 
capacities of these two 1%-2 ton 
models are 11,000 and _ 11,500 
pounds, respectively. Larger mod- 





NEW ENGINE mounting with 
rubber blocks at four points and 
drop-forged front engine support. 


parallel 
1%-3 


els of the 1936 line the 
current series—-the ton 
model 221, of 12,000 pounds capac- 
ity; 1%4-3 ton model 228, 12,000 
pounds; the 2-3 ton model 244, 
13,000 pounds; the model 313, 2-4 
tons, 15,000 pounds; model 320, 
2-4 ton, 15,000 pounds; the 2%-4 
ton model 353, 16,000 pounds; 
21-4 ton model 360, 16,000 pounds. 
Model 412-B, 3-4 ton, 17,500 
pounds; model 412-DR_ (with 
double reduction axle), 4-5 ton, 
20,000 pounds; model 512-B, 4-5 
ton, 20,000 pounds; and the model 
512-DR, 5-6% ton, also with 
double reduction axle, rated at 
24,000 pounds, are continued with- 
out change. 


Beal Elected Chairman 
Of Shipbuilding Board 


Camden, N. J., Nov. 29.—Direc- 
tors of New York Shipbuilding 
Corp. today elected W. H. Beal 
chairman of the board to succeed 
L. B. Manning, resigned. In an- 
nouncing his resignation, Man- 
ning, president of Cord Corp., 
said: 

“Beal, vice-president of Cord 
Corp., is moving his headquarters 
to Camden and will devote his 
principal attention to the affairs 
of New York Shipbuilding Corp. 
in the future. This move defi- 
nitely refutes the rumors recently 
circulated that Cord Corp.’s in- 
| terest in New York Shipbuilding 
Corp. has been sold or is for sale.” 


the 


radiator grille, 


DIAMOND T’s NEW 1% to 2-ton de luxe model 212A, with de luxe cab, dual tires and drop panel 
Note the passenger car streamlines of 


F isher Plant Finds Jobs 


fin- | 
red | 


fenders, lamps, windshield 


For 60-Year-Old Workers 


Cleveland, Nov. 29.—Lincoln R. 
Scafe, president of the Cleveland 
branch of the 
said this week that “big business 
is on the spot.” 

This company is meeting the 
challenge by giving employes over 
60 years old easier places 
guaranteeing them 60 cents 


to 40 hours. 
Scafe says that “the theory that 


after the age of 45 is not true.” 


“We really have greater prob- | 
lems here and nationally to find | 


places for the 
tion. 


younger genera- 


“Out of 8,400 employes in our | piece work. 
| lots of worries and we would 
| rather 

“The big corporation is on the} 
spot and is coming up for some | 


plant, some 1,500 are over 45 years 
old. 


sort of judgment. 


“Many men have grown old in 


| this plant. They have been good 
| workmen and are entitled to fur- 


ther consideration. 


Fisher Body Co., | 


and | 
an | 


hour for an average week of 35) : : 
8 | where speed is not considered.” 





“We have no pension system. 
This move is not charity. 

“It is true that the automobile 
business employs the ‘speed up’ 
system on machine work. This is 
worked out for the average 
worker. 

“When the men age to the point 
where they cannot keep up, we 
are placing them in easier jobs 


In the trim shop a group of 


. | white-haired men fit small metal 
men are not much use to industry | 


and fabric parts together. 

“Sure we like it if they will keep 
us on these wages and hours,” 
said William Long, 64 years old, 
one of the group. 


“Most of us got more money on 
But an old man has 
easier and be 


take it 


sure.” 


The oldest employe, Adolph 
Essel, 75, was as spry as any in 
the lot. Said he, “I have to learn 
to sit down instead of stand and 
load trucks all day, and that won’t 
be hard to do.” 


Stvles of 1854 


Marshall eRNenchara 


ESTABL 


ISHED 1696 


TAILORS 


GOS -Mt2 David Whelney Bldg. 
DLelroit 
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~ [rees die from the top” 


—and so do advertising agencies 


HEN executives grow old, there is danger that the 
business may grow old with them. Every busi- 
ness faces this problem. 

For the Life Span of a business tends to follow the 
Life Span of its management. 

Even when executives remain physically and men- 
tally fit, there comes an inevitable “hardening” of 
their outlook. 

They lose the priceless ability to create new ideas 
conforming to changed conditions. Unless great fore- 
thought is exercised, business and management de- 
cline together. 

For businesses, like trees, often die at the top—and 
none more quickly than personal services such as ad- 
vertising agencies. 

The Business is an “Organism” 


The answer, of course, is “new blood.” To avoid 
hardening of the corporate arteries, younger men must 
be taken in. 

They must filter through the organization, adding 
energy, bringing the new insight of youth. Only by 
investing in youth can a business keep from “acting 
its age.” 

We of Lord & Thomas have had long experience 
in this art of keeping young. 

We have learned to “fuse” the new with the old— 
to mold the business into a living organism that con- 
stantly renews itself, yet always maintains the funda- 
mental qualities that built its success. 

To do this, the experience of management must be 
balanced with the eager brilliance of youth. 


Youth Reaches Upward 


In our offices, all barriers are removed from the path 


of talented youth. The able ones climb high and fast. 

Lord & Thomas are unique in being a seasoned and 
immensely successful business, conducted almost en- 
tirely by men who can still touch the floor without 
bending their knees. 

The average age of our top executives is 37 years, 
the oldest being 55, the youngest, 30. The length of 
service ranges from 1 year to 38 years. 

They came from many fields of activity. Several 
have risen to high position from groups selected yearly 
from leading universities. 

Two outstanding writers came after winning early 
distinction as writers of advertising elsewhere. 

One account executive made his mark as a bril- 
liant sales manager in the grocery field—another in 
the drug field. 

Stull another won recognition in the publishing 
field for his ability to develop powerful merchandis- 
ing tie-ups with national advertising. 

From Roots to Topmost Branch 
Not only in the executive groups, but at every level 
of our organization, these fresh talents and viewpoints 
are constantly being merged with the generalship and 
experience of older men, 

In this way Lord & Thomas maintain our funda- 
mental character—our devotion to basie principles 
of Salesmanship-in-Print. And remain ever a young 
organism—alert, courageous and ageressive. 

In our 63 years of existence, we have invested 
$500,000,000 for clients in advertising. And more 
than one-third of that amount—$180,000,000—has 
been placed in the past five years of depression. 

We are old and experienced in the art of keeping 


you ny. 


LORD & THOMAS : advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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Dherisinas Displays Hold Profits for Dealers 7 


Sale of Accessories as 


Gifts Gain Over 1935 


By E. 


>. M. LUBECK 


UTOMOBILE dealers have more plate glass windows 

at their disposal and do less with this space, from a 
display standpoint, than any other type of merchant. 

This interesting fact, vouchsafed by the manufacturers 

of plate glass, recalls that plate glass windows can be 

looked into by the public as well as looked out of by the 


dealer. 


They offer a two-way road to prosperity, particu- 


larly timely now that the Christmas buying season is in 
full swing. There is still time for > - ——_—_—_———_ 


dealers to set out on this road 
by dressing up their windows 
with accessories and novelties 
that can be used as Christmas 
gifts. Everybody else is doing 
it; why not the dealers? The 
campaigns instituted last year 
by the parts and accessory de- 
partments of several manufac- 
turers proved that Christmas 
sales are a vital part of the 
dealer business at this time of 
the year. 

Thanksgiving Day window ef- 
fects this year supply additional 
proof that such displays are a 
profitable merchandising maneu- 
ver. 

Makers Give Support 

Several manufacturers are 
supporting the program this 
year and will start their activi- 
ties with the dealers on Dec. 1. 
Early indications from a num- 
ber of car makers show that at 
least three times as many dealers 
in their own organizations will 


the Christmas campaign appear 
to be going forward with in- 
creased interest. Many dealers 
found that the sale of a $59.50 
radio showed more profit that in 
the sell down on a car in the 
low-priced bracket and _ trade- 
ins which, when sales and over- 
head expense was set up, showed 
little or no profit to the dealer. 
Last year, by pointing out the 
opportunity to the dealers af- 
forded by Christmas window 
displays and good merchandising 
practice, one large manufacturer 
increased the accessory volume 
for December to nearly $3,000,- 
000 for the month with substan- 
tial profits for himself, as well 
as the dealer organization. 

This year’s accessory lines for 
Christmas gifts is very little dif- 
ferent from that of last year and 
prices, while reduced here and 
there on certain items, show 
very little change as a rule. The 
market, however, 


THIS WINDOW SPEAKS FOR ITSELF as an example of how dealers should take advantage 


of their display windows to show accessories and parts suitable for Christmas gifts. 


It belongs to the 


North Quincy Garage, Chevrolet dealers in Atlantic, Mass. With a Christmas tree in the center and 
the display laid off attractively on both sides, it illustrates perfectly what wide-awake dealers are 
doing to cash in on Christmas sales. 


Attendance and Sales Up 
At Montreal Auto Show 


appropriate Yuletide papers and 
stickers. Rather than trust to 
poorly done-up packages, the 
factories now furnish the deal- 
ers with the items beautifully 
wrapped and tied with ribbons 


is greater thanall done up by expert wrappers. 


ANOTHER VIEW of the attractive window of McDonough Motors, Inc., Plymouth-De Soto deal- 
ers of Cleveland. Here the “down yander in the corn-field” motif is well displayed and the corn 
shocks that furnish the background are realistic and arranged in such a fashion the spectator ex- 
pects to see pumpkins growing in the rows. 


dress up their windows and start 
Christmas gift mail campaigns, 
as did last Christmas. 

They are stressing the fact 
that a large number of new cars 
will appear at the front doors 
of homes on Dec. 25 labeled 
“Merry Christmas” and tagged 
for the family. These cars will 
need certain accessories and 
other attractive novelties, the 
majority of which have been 
especially designed for the car 
and which will dress the car up 
in appearance, as well as add to 
the comfort of the driver and 
the passengers. The car manu- 
facturer is pointing out to the 
dealer the fact that greater 
prosperity exists this year than 
last and that accessory sales 
should be double that of any 
previous year. 

Good Opportunity 

From a strictly merchandising 
standpoint the dealers’ opportu- 
nity for setting up Christmas 
displays exceeds that of any 
other line of business. 

In the light of last years’ ex- 
perience when, for the first time, 
many dealers discovered that a 
well decorated Christmas win- 
dow, showing parts as well as 
accessories, backed up by a mail 
campaign, actually brought 
business, and that the “side 
lines” often brought in more 


straight profit than the actual | 
preparations for Christmas 


sale of a car, 


in | 


ever and it is pointed out that 
while there are millions of cars 
still needing heaters and radios, 
the new defrosting devices on 
the market open up a new field 
for profits. Then there is the 
camping and utility trailer field. 
The displays of these items at 
the Chicago show and the large 
volume of sales registered indi- 
cates that the dealer has a new 
opportunity. 
Window Trim Aids 

The utility trailer in any of 
the types offered, which doubles 
the usefulness of the owner’s car 
by being able to haul lots of ma- 
terial or merchandise up to and 
including 800 pounds, gives the 
dealer a new sales opportunity. 

It is therefore possible for the 
dealer to have the best Christ- 
mas gift window in his town. He 
can display radios, heaters, whee’ 
discs, seat covers, matched horns, 
cigar lighters, defrosters, clocks, 
mirrors, trailers, extension lamp 
reels and dozens of other items. 
By following the suggestions of- 
fered by the factory and actu- 


ally doing a real job instead of | 


just dumping a lot of items on 
the floor and covering them 
with imitation snow and a sprig 
of holly here and there, the 
dealer can take the lead in sales. 


Should Finance 
particular interest 
paper wrappings 


Of is the 


car | 


It adds to the attractiveness of 
the gift. 


Another feature the dealer 
should not overlook in selling 
his Christmas accessories is the 
competition offered by local 
merchants on time sales. This 
competition will be keener than 
ever this year. 


McDONOUGH MOTORS, 


a frontier trading post for the Thanksgiving holiday season. 
in | “trades” for new Plymouths in the little log-cabin “office” shown in the center of the display. 








Montreal, 
Canada’s National Motor Show, 
which opened last Saturday, is at- 
tracting a record number of visi- 
tors. Dealers report sales con- 
siderably in advance of last year. 


In opening the show, Mayor 
Camillien Houde, C. B. E., 


by the automotive industry. 


On behalf of the Montreal Au- 
tomobile Trade Assn., under whose 
auspices the show is held, R. H. 
Pattison, vice-president, thanked 
Mayor Houde for opening the 
show. He was greatly impressed, 
he said, with the large crowds in- 
specting the new machines and 
indications were that all previous 
attendance records would be shat- 
tered. 


New buying habits of the Ca- 
nadian public as a result of the 
earlier opening of the show were 
forecast in a few brief remarks 
by H. A. Brown, vice-president of 
General Motors of Canada. He 
had high expectations of the new 
plan, by which production would 
be spread more evenly. 


Winding up the inaugural cere- 
monies, W. P. Kearney, vice-presi- 
dent of the Dominion Chain Co., 
and first president of the Mon- 
treal Automobile Trade Assn., re- 
called the early days of the or- 
ganization, and remarked that in 
those days the belief was that im- 
provements to automobiles would 


visual- | 
ized a new era of recovery, led 





Nov. 29. — Bastern | be d be difficult. But today, he said, 


the progress was marked. 
Kearney paid a tribute to his 
successors in office, stating that 
they had done him a great honor 
in doing everything in their 


| ability to make the show a suc- 


cess. 


 antantiie Auto Show 


Scheduled for Dec. 2-7 
Louisville, Ky., Nov. 29.— The 
Louisville automobile show, to be 
held this year at the Jefferson 


County Armory, Dec. 2 to 7, in- 
clusive, will be sponsored by the 
Louisville Automobile Trade 
Assn. Previous shows were spon- 
sored by the Jefferson County 
Dealers’ Assn. This year’s show 
will be about two months earlier 
than any local show has ever 
been held. 

The association committee in 
charge is composed of John C. 


| Theobald, Ralph Grooms, C. L. 


Alderson and Claude Balthis. 


Com’I Credit Declares 

Baltimore, Nov. 29—At the reg- 
ular meeting of the board of direc- 
tors of Commercial Credit Go. held 
here today, regular quarterly divi- 
dends of 62% cents per share on 
the common stock and $1.37% per 
share on the 5% per cent convertible 
preferred stock were declared. Both 
dividends are payable on Dec. 31, 
1935, to stockholders of record at 
the close of business Dec. 11, 1935. 





INC., Plymouth-De Soto dealers of Cleveland, turned its salesroom into 
On the first day, salesmen closed 24 
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Beginning the Subject of That Psycholog lead 
Change Which Has Already Reached 


Through to Six Million American Families 


The mind of man is a strange thing to conjure 
with. It can go along for untold centuries without 
the slightest varying degree of its wants and habits, 
until suddenly something touches that compara- 
tively small area in the brain called the imagination. 
And when that is once touched, almost before you 
realize it a whole new human being has been created. 


Those of us who find an interest in the study of 
groups and peoples have been analyzing these 
psychological changes in the American people for 
a number of years. But what we failed to note was 
that there was an error in our own analysis. We 
had assumed that if you gave a great mass of 
people more money to buy things with, they would 
immediately buy the things you had for sale. 


Yet we knew that innumerable tribes all over the 
world have gone on for centuries without the addi- 
tion of a single new desire, in spite of the fact that 
civilization had quite often provided them plenti- 
fully with the means. 


x ke & * 


It was Macfadden who discovered the fact that 
money alone does not make any constructive change 
in the wants and desires of people. 


And again it was Macfadden who first applied 
that missing factor that had been left out of the 
original calculations of manufacturing America. 
That factor was that the first step in any cultural 
development is “intercommunication between peoples 
by signs and symbols.” In other words, just simply 
“the reading habit.” It isn’t until people begin 
to read and, through their reading, find a new 
world opening up to them that they begin to de- 
velop any appreciable amount of new wants and 
desires. 


This, of course, is something everybody should 
have known when the plan for a great mass market 
was being developed. But even many of us who 
knew and understood this fact looked upon it only 
in the light of social anthropology—something to 
be discussed abstractly in the odd moments of a 
highbrow evening with a dusty professor who had 


been brought in for scenery. 


It never occurred to us that it was equally appli- 
cable to our own day. 


*Voluntary circulation is the number of copies of a magazine that people will 
buy, issue by issue, if left to their own devices. 


Here in America were enormous masses of 
people of native intelligence to whom manufactur- 
ing America was giving more money than these 
people had ever had before. A potential market of 
tremendous size, and yet no market. And, even with 
these masses considered just as people, no way of 
reaching them. 

It was Macfadden alone who first discovered a 
way through to this great mass of people, a way of 
making readers of them first, and, through their 
reading, of creating a whole new set of wants and 
desires amongst them. 


Macfadden’s first discovery was revealed to him by the 
people themselves. That discovery was that a whole new layer 
of American people were ready and wanted to take their first 
step in communication, were really eager to begin “the reading 
habit.” 

The quick analysis of that discovery and the immediate 
development of that field followed. Within a period of ten 
years a single Macfadden publication had built up a voluntary* 
circulation far surpassing the voluntary circulation of magazines 
that had been in the field for half a century. 

And for the first time a certain large sector of that great 
mass market, which manufacturing America had been striving 
to develop, had become articulate. For the first time this great 
new mass of people had had the imagination centers of their 
brains stirred to where new worlds were opened up to them, and 
therefore had acquired a whole new set of wants and desires that 
they were eager to satisfy. 

And, what is most important of all, for the first time manu- 
facturing America was able to reach through to—and com- 
municate with—this new mass. 

x k* & * 

When the first great Macfadden magazine along this line— 
True Story—had prepared the minds and made fertile the 
market of this first big mass sector of new readers, manufac- 
turers began pouring their advertising into that magazine by 
millions of dollars. And it did not take them long to discover that 
here was the first substantial mass market they had ever known. 

Meanwhile, other Macfadden publications, on the basis 
of that discovery, began to follow in orderly succession and 
to open up new sectors of that vast field. Their circulations 
increased by hundreds of thousands until today Macfadden 
publications have the largest voluntary magazine circulation 
in the world. 

This circulation—six million strong—has scarcely taken a 
single subscriber from any other magazine, nor does it seemingly 
duplicate itself to any appreciable extent. It is all new, in a 
new fiield in which six million people have become articulate, 
have acquired a new set of wants and desires, have finally been 
cultivated into the new mass market which manufacturing 
America has so long been striving for. 

The Macfadden technique, by which this has been accom- 
plished, will appear somewhat later. It should prove interesting. 
Because the subject of any technique by which six million 
voluntary sales of any commodity can be maintained time after 
time and increased constantly is certainly a subject worthy of 
review. 
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Brakes, Front-End ’36 Terr 


r | 


Important Data | Supp 
For Benefit of Dealers 


the 
the 


Detroit, Nov. 29.—From 
service man’s standpoint 
most important change in the 
Terraplane for 1936 are an ab- 
solutely new brake system, a new 
front-end suspension and a new 
water pump. 

Quick service recommendations 
on these new features, as well as 
motor tune up data and various 
data of importance to the dealer 
who services all makes, are in- 
cluded in this installment of the 
quick service series which Auto- 
motive Daily News is carrying 
each week, giving the data on a 
different new model in each 
issue. To date this series has 
described the new service fea- 
tures of Buick, Ford, Chevrolet, 
Pontiac, Plymouth and Dodge. 

The water pump on the new 
Terraplane is new. It is of the 
vane type, located on the front 
cylinder block and is driven by 
the V belt which also drives the 
generator. The radiator is a 
ribbon cellular type and holds 
3% gallons. 

The types of anti-freeze recom- | 
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lied 


Engine tune-up _ instructions 


are as follows: 

Clean spark plugs and adjust 
gaps to .025”. 
breaker 


Clean distributor 


| 
| 
| 


points and adjust to .020” maxi-| 


mum opening. Check battery 
and ignition wiring, being sure 
all distributor wires are pressed 
down in their sockets and 


in- | 


sulation is in good condition and | 


battery terminals’ clean. 
ignition. 

Turn the distributor housing 
clockwise to the limit of the slot 
in the clamping plate. Remove 
the central cable from the dis- 
tributor cap and place the bare 
end about %” from the intake 
manifold. With the 
line 


mark on the flywheel in 


with the pointer on the inspec- | 


tion hole, turn the distributor 
body counter-clockwise slowly 
just until a spark jumps from 
the high tension wire to the in- 
take manifold. Tighten clamp 
screw, replace central cable 


Master Brake Cylinder 


mended are alcohol, glycerine and 
solutions of ethylene glycol mark- 
eted under various trade names. 
Solutions containing calcium salts 
or other ingredients which pro- 
mote electrolytic action should be 
avoided as should solutions con- 
taining glucose or honey. 


Alcohol G.P.A. or 
Quarts Equiv. Qts. 
‘ 5% 


™% 
9 


Ethylene 
Glycol Qts, 
2% 
3% 
4% 


Temp. F. 
20 above. 
10 above 
Zero 
10 below 
20 below 
30 below 13 

Motor oils for various tem- 


perature conditions are as fol- 


Wheel Cylinder 


lows: 40 above, SAE 30; zero, 
20W; 15 below, 10W, and tem- 
peratures below that, 10W, plus 
10 per cent kerosene. Crankcase 
holds five quarts. 

While the clutch is 
justing, service men should al- 
ways make certain that there is 
an inch and a half clearance 
from the floor board. 

The capacity of the transmis- 
sion is three pints; the rear axle, 
three pints, and the gasoline 
tank, 16% gallons. 

The distributor gap should be 
set at .020; spark plug gap at 


.025. Main bearing clearance is | 


.001; main bearing end play, .006 
to .012; valve tappet clearance 
hot, intake, .006, and exhaust, 
.008. Tire pressures should be 
maintained at, front, 24 pounds, 
and rear, 30 pounds. 


self-ad- | 


distributor cap and clamp cap 
on distributor. 

With the engine in this po- 
sition and the distributor cap in 
place, the metal strip on the ro- 
tor arm should be directly under 
the terminal to which number one 
spark plug wire is attached. The 
other cables should be in the cap 
terminals in the order 1-5-3-6-2-4, 
following in a clockwise direc- 
tion. The cable in the center 
terminal of the distributor cap 
should go to the central (high 
tension) terminal of the ignition 
coil. 





in 


ignition | 
turned on and the U. D. C. 1-6) 


Set | 





| into 
j; actly one 





aplane Service Points 








Turn carburetor idling screw 
its seat and back out ex- 
turn. Start engine. 
When the engine has reached 
normal operating temperature, 
adjust intake valve tappet clear- 
ance to .006” and exhaust tappet 
clearance to .008”. Set carbure- 
tor throttle stop screw so that 
engine idles at a speed equal to 
a car speed of seven miles per 
hour in high gear. 
buretor idling screw for smooth 


engine idling. The final adjust- | 


ment should be from one-half to 


| one turn of the screw from its | 
Road test for| 


full-in position. 
final ignition timing. 
To get the correct setting the 


|car should be driven until the 


| engine has reached 
| operating temperature. Allow the | 





| develop. 


its normal 


car to slow down to eight miles 


per hour in high gear on a level, | 


hard-surfaced road, then depress 
the accelerator rapidly to its 
limit of travel. As the car ac- 
celerates from 10 to 15 miles per 
hour a slight spark knock should 
If a knock is_ not 
heard, loosen distributor clamp 
screw, and turn the distributor 
counter-clockwise one _ gradua- 
tion of the clamping plate, and 
repeat the acceleration test. Re- 
peat this operation until the 
knock is heard. The higher the 


| octane rating of the gasoline be- 


MASTER CYLINDER 


New Brake Layout 


Adjust car- | 





Wiring Diagram 


ing used the greater the advance 
required to get maximum per- 
formance and fuel economy. 
However, the timing should not 
be set more than %” ahead of 
the U. D. C. mark on the fly- 
wheel. 

There are only two points of 
adjustment in the braking sys- 
tem to compensate for brake 
lining wear. The eccentric ad- 


MOVE LEVER in direction of 
arrow. 


justment (b), figure 3, central- 
izes the brake shoes in the drum. 


“~ 


— 


O™ 
‘~\ 





The adjusting screw (10), figure 
6, takes up the clearances be- 
tween the lining surfaces and 
the brake drum. 


Jack up all wheels clear of the 
floor. Remove clevis pins which 
attach rear wheel cables. to 
equalizer bar. After uncovering 
justing holes (c), figure 3, and 
feeler gauge holes in brake 
drums, at each wheel, loosen ec- 
centric lock nut (a) and insert 
010” feeler gause between the 
lining of secondary (eccentric 
controlled) shoe and brake drum. 
Turn the eccentric adjustment 
(b) in the direction of forward 
wheel revolution until .010” 
feeler is just snug at anchor and 
adjusting ends of secondary 
show. Tighten eccentric lock 
nut. 


The clearance at both ends of 
secondary shoe should not vary 
more than .003”. Should the 
variation be greater than this it 
will be necessary to relocate the 
anchor pin. (In case of clear- 
ance variation it is desirable 
that clearance at the anchor end 
be less than at the adjusting end.) 
Do not adjust the anchor pin 
unless this inspection shows it 
necessary. 


Spread the brake shoes by 
means of the notched adjusting 
screw (figure 1) until the shoes 
are expanded against the brake 
drum so drum can just be 


Figure 2 


turned by hand. Pull hand brake 
lever until equalizer bar plate is 
4%” from stop. 


Pull rear brake cables tight 
and adjust ends so clevis pins 
just enter holes in plate. The 
rear face of the equalizer plate 
must be parallel to the face of 
the stop after this adjustment is 
made. 

Release hand brake. Release 
adjusting screw at each wheel 
until the brakes are just free of 
drag and replace feeler gauge 

(Continued on Next Page) 
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Front Axle Adjustment Greatly Simplified 


New Suspension Relieves 


Springs of 


Torque Action 


(Continued from Page 18) 


hole covers and wheels. Lower 
car and test for balance of hand 
brake on brake testing machine 
or road. The adjusting screws 
can be turned two or three 
notches to balance the mechani- 
cal operation without affecting 
the balance of the hydraulic 
operation. Always loosen adjust- 
ing screw on tight brakes rather 
than tighten adjusting screw on 
loose brake to get balance. This 
is to safeguard against one or 
more dragging brakes. 


The front axle is of the Elliott} 
| wise direction as viewed from 
| the right to increase toe-in and 


Front Brake 


type (see axle illustration), the 
center section being a heavy 
drop forging of high quality car- 
bon steel. The steering spindles, 
which are drop forged molyb- 
denum alloy steel, are attached to 
the axle center with alloy steel 
spindle pins mounted in hardened 
steel bushings with ball bear- 
ings to carry the thrust on the 
end of the pin. Each wheel is 
mounted on two taper roller 
bearings. The tie rod ends are 
of the ball bearing type for fric- 
tionless control. 


The axle is attached to the 
chassis frame by two torque 
arms (a), which insure accurate 
positioning of the axle and re- 


Rear Brake 


lieves the front springs of all 
loads other than that of support- 
ing the weight of the car. The 
torque arms are attached to the 
frame through large rubber 


bushings to absorb road shock. | 


The springs are mounted on 
bearings (b), which permit free 
turning on the axle center, and 


Figure 3 


each end of the spring is at- 
tached to the frame through 
shackles (c). 
restricted spring action for a 
smoother ride under all road 
conditions. All points requiring 
lubrication, except the wheel 
bearings, are equipped with 
pressure fittings. 

lhe front wheels should be 


adjusted with zero to %” toe-in | 


measured 10” from the ground. 
This adjustment is made by 
loosening the clamp bolts in the 
tie rod ends (figure 2) and 
turning the tie rod in a clock- 


This permits un-| 


in the reverse direction to re- 
duce toe-in. 


The caster (backward tilt of | 
the axle) should be from 2° to| 
2%° and should be equal within | 
1% ° at both front wheels. 

By loosening nut (d), in fig- 
ure 2, removing capscrew (e), 
and replacing shim (f) with 
a thicker shim, caster is de- 
creased. Replacing shim (f) 


| with a thinner shim increases 
| caster. 


The camber (outward tilt of 


| front wheels) should be from 1° 


to 1%°. Should any front axle 
parts become bent, through acci- 
dent, to such extent .that they 
cannot be straightened without 
heating, they should be replaced 
with new ones. Heating will de- 
stroy the original heat treatment 
of the parts and may result in 


_Axte Illustration 





sagging or even breakage. 


RUN A RING AROUND YOUR ANSWERS 
Who are the Majority of the Sunday Drivers? 


The auto-riding families of the week days? 


The street car-riding families of the week days? 


How Many Gallons of Gas do these Sunday Drivers Alone Buy Yearly? 


500,000,000 gallons? 1,500,000,000 gallons? 
1,000,000,000 gallons? More than 2,000,000,000 gallons? 


How Many Tires do they Buy Yearly? 


10,000,000? 15,000,000? More than 20,000,000? 


How Many Chevrolets will they Buy in 1936? 
200,000? 300,000? + More than 400,000? 


How Many Fords will they Buy in 1936? 
200,000 ? 300,000? More than 400,000? 


How Many Plymouths will they Buy in 1936? 
200,000? 300,000? = More than 400,000? 


Where can the Sunday drivers be reached most surely and most eco- 

nomically by advertising on every one of the other six days in the week? 
a, 

‘| hope you will believe and say ‘through street car advertising. 


Please send your answers to me. 


Western Advertising Manager 


20 North Wacker Drive — Chicago 
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Roosevelt Authorizes Traffic Conference 


December Set 


Consider New Remedies 


as Date to 


By WILLIAM ULLMAN 


Washington, Nov. 29.—Pointing 
to America’s 36,000 motor vehicle 
fatalities last year and asserting 
that “accidents constitute one of 
our gravest national problems,” 
President Roosevelt yesterday au- 
thorized Daniel C. Roper, secre- 
tary of commerce, to call a con- 
ference early next month to de- 
termine methods of reducing the 
number of deaths and injuries in 
the United States. 

It is estimated that during 1934 
more than 100,000 persons were 
fatally injured in the following 
types of accidents: Occupational, 
16,000; public, 17,500; home, 34,- 
500, and, motor vehicle, 36,000. 

Plans Announced 

“While the highway accident 
situation is overwhelmingly in 
the public eye,” it was stated, 
“other types of accidents will not 
be ignored by the new safety 
set-up.” 

Secretary Roper immediately 
announced plans for the confer- 
ence, appointing transportation 
and safety officials as heads of 
committees. 

‘I suggest,” the President said 
in a letter to the Secretary of 
Commerce, “that you call in and 
confer with a group of patriotic 
and widely known citizens who 
will co-operate with you in for- 
mulating plans for the control of 
this distressed situation in our 
country.” 

“Accidents constitute one of 
our gravest national problems 
and it is important that we ob- 
tain wide co-operation and con- 
sider all possible counsel in ap- 
plying the most efficacious rem- 
edies in the interest of preserva- 
tion of life and property in this 
country. 

Problem for State 

‘It is clear that jurisdiction 
over highways is almost wholly 
within the province of state, 
county and municipal govern- 
ment—not the Federal Govern- 
ment. Nevertheless, you can ac- 
complish much by getting these 
other government agencies to 
proceed more actively than they 
have heretofore.” 

Senator A. Harry Moore, 


ENNSYLVANIA 
AIRLINES 


Aee® TRANSPORT COmPanT 


Ay 
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AKRON 
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of 


To 


ALL METAL BOEINGS 


Years Airline 
Operating Experience 


3 


75,000 Air Travelers Can’t Be 
Wrong 
DEPARTING DETROIT: 


A.M.—7:00, 11:10 
P.M.—1:25, 3:25, 5:00, 6:30, 9:20 


For Reservations 
Phone 


PINGREE 6600 





Maine 


| Mississippi 





New Jersey, was named general 
Secre- | 


chairman of the council. 
tary Roper will act as chairman 
ex-officio. 

John L. Lovett, of Detroit, gen- 
eral manager of the Michigan 


Manufacturers Assn., was named | 
to contact the automotive indus-| 


try. 


be: 
Name Committee 
Henry R. Meimann, 
Mich., committee on causes and 
remedies; Sen. Arthur Capper, 
Kansas, rural and home acci- 
dents; 
York, president of the Interna- 
tional Business Machine Co., ur- 
ban street safety; W. Averill 
Harriman, New York, chairman 
of the Union Pacific Railroad 
Co., co-operation with common 
carriers; Rep. Everett O’Neal, Ken- 
tucky, uniform traffic regula- 
tions; Barron G. Collier, New 
York, education; Fred M. Rossland, 
Newark, N. J., former secretary 
of the Governor’s street and high- 
way safety committee, co-opera- 
tion with safety groups; Sen. 
William Gibbs McAdoo, Cali- 
fornia, president of the National 
Aeronautics Assn., safety in the 
air; Walter Parker, New Or- 
leans, safety at sea; Dr. E. L. 
Corbett, Milwaukee, executive 
secretary of the Milwaukee 
Safety Commission, drivers’ train- 
ing and law enforcement. 


Moves to Exclude 
Unsafe Drivers 


From AAA Rolls 


Washington, Nov. 29.—In the 
interest of public safety, the 
American Automobile Assn. has 
recommended that all of its 800 
affiliated motor clubs and state 
associations throughout the 


United States close its member- | 


ship rolls to motorists convicted 
of serious violations of driving 
rules. 

The policy of the national mo- 
toring body was contained in a 
resolution adopted last week at 


the AAA national convention in | 


Chicago. The resolution reads as 
follows: 

“State associations 
clubs are urged to give serious 
consideration to the adoption of 


a policy whereby membership in| 


their organization would be closed 
to persons whose 
been revoked, to persons 
victed of drunken driving, leav- 
ing the scene of an accident, and 


Other committee chairmen will | 


Niles, | 


Thomas J. Watson, New| 








and AAA| 


licenses have | 
con- | 





HERE IS A NEW IDEA in customers’ recept ion rooms in dealers’ service departments. 


It was 


inaugurated recently by Dallas Motors, Inc., Pontiac dealers in Dallas, Tex. The log cabin has a log 
fireplace and is furnished in Early American furniture. The large oak tree is growing in the service 
department. A Frigidaire water cooler has been converted to resemble an old-fashioned well. 


to those guilty of other major 
violations having direct and im- 
portant relationship to public 
safety. 

“Action by local affiliated clubs 
will be necessary before the pol- 
icy becomes binding,” said Thos. 
P. Henry, Detroit, president of 
the AAA. “I believe, however, 
that it will be indorsed by the 
great majority of our clubs and 
state associations. Our member- 
ship is on the whole composed 
of the more responsible and civic 
minded type of car owner and I 
have no doubt that they will wel- 
come any move to separate the 
AAA emblem entirely from reck- 
lessness in car operation in any 
manner, shape, or form.” 


Canada-New Zealand 


Trade Parley Planned 


Montreal, Nov. 29.— Further 
trade negotiations will be con- 
ducted between Canada and New 
Zealand shortly after the new 
year, Hon. W. D. Euler, Minister 
of Trade and Commerce, stated. 
“Canada is accepting New Zea- 
land’s invitation to resume trade 
discussions before the proposed 
automobile tariff changes are to 
be put into effect by New Zealand. 
Negotiations will take place soon 
— the new year,” the minister 
said. 


The Canada-New Zealand pact, 
extended from Nov. 24 to July 1, 
1936, provides for extensive 
changes in New Zealand’s duties 
on Canadian motor vehicles and 
parts. Provision is made in the 
extended agreement that these 
tariff alterations will not become 
effective until May 1. 


Dodge Investigates Reasons 


For Chi Show Attendance 


Chicago, Nov. 29.— Questions 
such as: Who went to this year’s 
Chicago automobile show? What 
caused folks to go there? What 
is the significance of gaining or 
waning show attendance to the 
automobile dealer and to the in- 
dustry? are answered by a survey 
made during last week by Lee 
Cosart, Chicago regional manager 
for Dodge. 

For one thing, the attendance 
of the show proved considerably 
larger than it had been for the 
preceding show. Was that acci- 
dent, or did it have a meaning, 
in terms of returning prosperity, 
or in other ways, Cosart wanted 
to know. 

In order to find out, he organ- 
ized a crew, armed it with a 
questionnaire and distributed the 
questioners through the crowds 
that thronged the amphitheatre. 
A tabulation of the results makes 
interesting reading. 

A total of 1,018 persons were 
questioned — 756 men and 262 
women. For the purpose of learn- 
ing whether this year’s increased 
show attendance was due to 
greater intrinsic interest on the 


part of visitors, they were asked | 


whether they had also attended 
the preceding show. Of the 1,018 
visitors approached, 318 men and 
88 women—or a total of 406 per- 
sons—had been visitors at the 
show held in Chicago last Febru- 
ary. However, 


a considerably 


greater proportion, namely 432 men 
and 180 women—or a total of 612 
persons—had not been at the pre- 
vious show. 

The next item ascertained was 
that of the 1,018 persons ques- 
tioned, 518 men and 182 women— 
or a total of 700 persons—already 
owned automebiles, while 180 
men and 138 women—or a total 
of 318—were without them, 

Another question brought out 
the information that of the 700 
automobiles owned by the inter- 
rogated 1,018 persons, 45 per cent 
owned by men, had reached an 
average of five years, whereas 
that age was represented in only 
25 per cent of the cars owned 
by the women motorists. 

“If that statement called for 
corroboration,” Cosart continues, 
“it is furnished by the next find- 
ing, which is that while intention 
to buy a 1936 model is admitted 
by 284, or 38 per cent of the 756 
men, the quota of women with 
similar intention amounts to 126 
out of 262, or to 48 per cent. 

“Our investigation makes plain 
several things,” concludes Cosart. 
“One is that if all the present- 
day automobile demands were to 
be assembled, we should find it 
augmented, to the tune of at 
least 50 per cent, by the influx of 
new prospective buyers, purchas- 
ers other than those who have 
been, and are, replacing old mod- 
els with new ones.” 


NEW PASSENGER CAR REGISTRA 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 


STATES 


42 States for 
October 


Alabama 


| Colorado _ 


CHRYSLER GROUP 


24087 

29161 
589 | 
804] 
3051 
251] 


6828] 14328 
6275| 19475 
151| 399 
123} 615} 
101 185 
61| 156| 


| 1530) 
2) 899! 
18 

11 

10 

7| 





138 
196] 


52). +72) 
44| 130) 


5| 
4| 





| Tennessee 


Texas 
Wyoming | 


Total, all States 
for October 


Total to Date "35 


38; 


1431 
287] 
412] 


30 98 

30| 239) 
118} 276) 
—_ 91{__507|_ 
415) 1130) 
273) 1091] 
24) 
22) 
7719 


5 
2| 
10) 
7| 
69 
35) 


16| 
8} 


~ 16871 
1571] 
58 | 
65] 


73) 
172! 

4| 
3| 84 
1647] 
2844] 968 
35856, 23193|145894/320133|/525076 
24272| 10243) 80676/277179|392370 


1535 


FORD GROUP 


643] 


95| 


16518} 27419] 38311 
6919] 22247| 82978] 388652 


11743) 
33736 4685 
918 153) 
928 54! 
421] 139 
343 1 58| I 
16) 1 8 
188 | 36] 2) 
4141 44 2 
1} 523% 81} I 
6 7] 104| 4 
_ 849] so; 4 
2239 | 474| 17) 
2142] 212 11) 
95 
126 
38417 | 12760) 
183] 38835] 5167| 
715347| 1398]716745 | 62732! 
493178! 1778/494956 


33393) 33494 


83560| 176] 
947,11 
928 
420 
341] 
167) 
187! 
414 
522! 
637) 
848) | 
2238) 1 
2141| 1] 


101 


6 


> 


8 
9 


1 
al 
2 


1 | 


125) 1 


735| 29002 
309| 32094 


54469| 42451472 


GENERAL MOTORS GROUP 


56739 
47661 
1329 
132] 
758 
516 
360 
340 
901 
175 
858 
__1309 
395! 366! 4187 
237| 194] 3106 


20) 16] 160 
| 16| q 164 


7249 
4435 
135 
63 
95) 
54 
60 
56 
34| 
29] 
82 
55 


966) 7044 
B47) 5791) 
104) 

97| 


923) 
1104! Vy 9% 
419 89 
328) 70! 
> | 42) 
421 

28) 
16) 
85) 


13 
73| 


3) 
—s.— 
14| 


1094; 


' 2897) 
2438 


781| 34869] 1038! 7807! 8037] 65292 
330| 38084 374 6342| 4895] 55192 
4507/535534 


9583|121807|117702/851865 
366! 4543] 64721| 66520/666864 





Share in Money Harvest) 


Minneapolis, Minn., Nov. 29. 

Farm income up 43 per cent, re- 
tail sales up 15 to 20 per cent, 
rural bank debits in October up 
29 per cent, factory payrolls up 
15 per cent and iron and ore ship- 
ments up 25 per cent. 


That is the broad patchwork 
. of the recovery map of Minnesota 
which offers automobile dealers 
opportunity in 1936 for their rich- 
est harvest since 1929. 


It’s a bright picture, and Minne- 
sota is only a few short jumps 
ahead of three other agricultural- 
ly rich sister states in the north- 
west: North Dakota, South Da- 
kota and Montana. No longer do 
these states sing the blues of 
1932 nor blow the bubbles of 1929. 
Their recovery is rooted deep in 
the soil and in pastures of fat 
livestock. 


Sales Jump 40% 

The entire trend is upward. No 
one has caught the significance 
and solidarity of the recovery bet- 
ter than the automobile industry. 
Sales in Minnesota this year have 
jumped 40 per cent above the 
first 10 months of 1934. 


Their increased sales have con- 
tributed to a part of that recov- 
ery. The need for sheet steel for 
automobile bodies and parts is 
digging deep into Minnesota’s 
piled-up ore stocks on Minnesota’s 
iron range and is creating a de- 
mand for newly mined ore. 


But what about the millions 
pouring into the pocketbooks of 
Minnesota’s farmers and their 
brethren to the northwest? 


To farmers in the four states 
the first nine months of the year 
went $277,859,000, exclusive of 
AAA benefit payments for Sep- 
tember. Last year benefit pay- 
ments amounted to more than $6,- 
1000,000. AAA announces $7,000,000 

ore are due to Minnesota farm- 

s for their 1935 corn and hog 

tracts. 

Minnesota farmers sold live- 
stock, grain and livestock prod- 
ucts during the nine months that 
brought in $24,941,000, exclusive 
of their benefit payments in Sep- 
tember, the Minneapolis federal 
reserve board reported. Last year 
the government checks amounted 
to $4,000,000 in that month alone. 


Market Higher 


Speaking of livestock, market 
prices for all classes of livestock 
during October averaged from 34 
to 117 per cent above a year ago. 

This market increase offers a 
lucrative market for another line 
in the automobile industry—mo- 
tor trucks. 
Trades Assn. reports sales of 
trucks are increasing even more 


TIONS ALL 


HUDSON GROUP 


STATES 


42 States for 
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Alabama 
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35 

B4 
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35 | 
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Colorado 


Maine 
Mississippi 


Tennessee 


Texas 


The Minnesota Motor | 
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~~ 
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Rising Income Reflected in Northwest Trade 
atl 


rapidly than those of passenger 


automobiles. Farmers and busi-| a. . 


ness men are turning more and 
more to this mode of door-to-door 
deliveries. 


If the northwest’s farmers are 
more prosperous, so are its mer- 
chants, clerks, laborers and pro- 
fessional people. 


Sales in 253 department and 
general stores in the rural sec- 
tions in the Ninth federal reserve 
district gained 17 per cent in Oc- 
tober over the same month last 
year. City department store sales 
had an index of 79 compared to 
70 a year before. 


All Classes Buy 

The federal reserve index of 
bank debits for the northwest, the 
measuring stick for business 
transactions by checks, rose 18 
per cent in October over a year 
ago. The index was 67 as against 
57. 


The gain in bank debits in 
rural Minnesota was even more 
impressive. It aggregated 29 per 
cent for October. 


But automobiles are not sold 
only to Minnesota farmers. Work- 
ers are participating in the eco- 
nomic rejuvenation. There were 
13 per cent more employed on 
Oct. 1 than on Feb. 1. Payrolls 
had jumped 15 per cent, the state 
industrial commission reported, 
in a statewide survey of 1,500 
firms. 


Graham Orders 
Reach 3,500 At 


Detroit Plant: 


Detroit, Nov. 29.— More than 
3,500 orders, the largest new car 
bank in several years, is on file 
here at the Graham-Paige plant, 
Joseph B. Graham, president, re- 
vealed today. 

“Production schedules have been 
set to turn out 2,000 cars this 
month and around 3,300 in De- 
cember,’’ President Graham 
added. 

“Contrary to previous years our 
largest percentage of sales is in 
the price bracket represented by 
our Supercharger model, which 
sells for $895, and which is our 
highest priced car. The Cru- 
sader, our entry in the lowest 
price range, was expected to re- 
flect a substantial acceptance on 
the part of dealer and public and 
therefore does not attract the 
noteworthy comment of the 
Supercharger.” 


With the addition of the seven 
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HUDSON AND TERRAPLANE output has now reached over 700 per day and is still climbing. 
The company will produce 33,500 cars during the last quarter of 1935. Even with this output, which 
is 8,500 more than the estimates made at the beginning of the quarter, Wm. R. Tracy, vice-president 


in charge of sales, estimates that the factory will be at least 5,000 cars behind orders on Jan. 1. 
above photograph shows a busy spot in the chassis assembly department. 


Engineer Offers M ethods 


To Cut Trattic Deaths 


Detroit, Nov. 29. 
contrast to the current hysteria 
of safety pledges, bloody skull 
and cross-bone stories and other 
emotionalized efforts to reduce 
traffic fatalities, William B. Stout, 
noted automotive and airplane 
designer has come forth with 
three suggestions for solving a 
fundamentally mechanical prob- 
lem by mechanical means: 

Elevation of sidewalks and 
crosswalks in the heart of 
every large city. 

6) Erection of synchronized traf- 
2 fic lights and gates at every 
dangerous intersection. 

«py The abolishment of all parking 
3 on congested thoroughfares. 

Pointing out that in down-town 
sections, 85 per cent of the 
traffic troubles are caused by 
pedestrians, Stout advocates lift- 
ing all sidewalks and crosswalks 
in such areas to the second story 
level. 

The traffic gates which he 
suggests for erection in Detroit’s 
downtown section are the out- 
growth of an emergency control 
method used here for many years 
during the Christmas shopping 
rush, Stout declared. 

“During the pre-Christmas 
rush,” he said, “Boy Scouts were 
placed on these intersections, and, 
with stout ropes to aid them, 
acted as gates to facilitate the 
proper flow of traffic. 

“That experiment should be 


the compilation for October is complete. 


NON-AFFILIAT 


333 
600] 
9 
10 
3 
5| 


102 
86 


4633 
604 

41 
4! 

37 
6) 

30 


- 
*-° 
Aw 


« 
Ce 


35] 
28] 


19 
10 
30} 1 
10 5 
3 | 1 
31] 2! 19 51 
36] 1] 18) __ - 
59] 10 40 170 
571 = 34 22| | 15} 


oe 
coun ce 


9! 


a 


In sharp | carried a step further by the 


| installation 


of four swinging 
gates at each intersection which 
could be manually controlled by 
four men. From such an experi- 
ment,” he added, “it would be 
easy to distill the lessons from 
which the next step might evolve 

the erection of mechanically 
actuated swinging gates at main 
intersections.” 

“These suggestions may sound 
silly,” Stout asserted, “but they 
are not so silly as the attempt to 
solve a mechanical problem with 
hysteria manifesting itself in 
traffic drives, pledge signings and 
horror stories.” 


Safety Experts Head 


Chicago SAE Dinner 
Chicago, Nov. 29.—Safety ex- 
perts will dominate the program 
of the Society of Automotive En- 
gineers, Chicago section, Tuesday 
night, at their dinner meeting in 
the Hamilton Club. 

The speakers for the evening 
will be J. F. Winchester, man- 
ager of the general automotive 
division, Standard Oil Co. of New 
Jersey; Sidney J. Williams, di- 
rector of public safety, National 
Safety Council, and George W. 
Fleming, general secretary, Keep 
Chicago Safe Committee. 
| A. W. Scarratt, chief engineer 
| for motor trucks of the Interna- 
| tional Harvester Co., was today 
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announced as the Chicago sec- 
tion’s delegate on the national 
SAE nominating committee. Fred 
L. Faulkner, Armour & Co., was 
named first alternate, and Harold 
Nutt, director of engineering, 
Borg & Beck Co., second altern- 
ate. J. W. Tierney, sales en- 
gineer, Electric Storage Battery 
Co., was chosen as representative 
| on the national sections commit- 
tee 
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Lower-Priced Issues Show Activity 


Studebaker, Reo 
Hit New Highs; 
Parts Firms Up 


By C. J. ALEXANDER 

New York, Nov. 29.—A feature 
of trading in automotive stocks 
this week was the exceptional ac- 
tivity of some of the lower priced 
issues, particularly Studebaker 
and Reo, both of which made new 
highs for the year. Studebaker 
was among the 10 most active 
stocks on four different days and 
Reo was up there twice. 

Among the new highs for the 
year established this week were 
those of American Chain, E. G. 
Budd, pfd.; Collins & Aikman, 
Mullins, B and pfd.; Raybestos- 
Manhattan, Reo, Reynolds Spring, 
Studebaker, Timken- Detroit, 
United - Carr Fastener, Yellow 
Truck. Motor Products was 
among the strong stocks of the 
week despite the labor difficulties 
at its plants. 

Rubber Stocks Good 

The Automotive Daily News 
stock price averages on Wednes- 
day, Nov. 27, compared as follows 
with the preceding week and a 
year ago: 


Year 
Ago 
22.78 
23.35 


Last This 
Week Week 
38.80 
41.17 


Change 
—0.90 
—1.10 


24 Motors 39.70 
10 Car-truck co,'s. 42.27 
10 Parts-accessories 35.62 35.43 —0.19 21.8; 
4 Tire-rubbers .... 16.27 16.87 -+-0.60 17.69 

The tire and rubber stocks, par- 
ticularly Firestone and U. S. Rub- 
ber, turned in the best perform- 
ance during the week, thus mak- 
ing up in part for their poorer 
showing in previous weeks. 

The spurt in dividend declara- 
tions at the year end by all in- 
dustries has been aided materially 
by the automotive industry. There 
have been many declarations re- 
cently, some calling for payments 
this year and some early in 
January. A compilation of divi- 
dends to be paid this year, made 
public this week, showed that 
four car and truck companies 
would disburse in 1935 $108,625,000 
to their common stockholders 
alone, as against $72,525,000 last 
year. These four companies were 
General Motors, Chrysler, Nash 
and Mack, the entire list of divi- 
dend payers not being included. 
Five parts and accessory com- 
panies, Bendix, Borg-Warner, 
Briggs, Electric Auto-Lite and 
Eaton, will pay $8,575,000, com- 
paring with $4,925,000 in 1934. 

The following dividend declara- 
tions have been announced in the 
past week: 

American Chain, $3.50 on ac- 
count of accumulations on _ its 
preferred stock, payable Jan. 1 to 
stock of record Dec. 20. United- 
Carr Fastener, quarterly of 30 
cents and extra of 15 cents on the 
common, payable Dec. 16 to 
stock of record Dec. 9, and an 
initial of 21 cents on the cumula- 
tive convertible preferred, pay- 
able Dec. 16 to record Dec. 14. 
United-Carr Fastener paid only 
25 cents on its common in the 
three quarters immediately pre- 
ceding. 

Declare Dividends 

Federal Motor Truck, 10 cents, 
payable Dec. 20 to record Dec. 7. 
The last previous payment by 
this company was 10 cents on 
July 1. Borg-Warner, 50 cents on 
common and $1.75 on preferred, 
payable Jan. 2 to stock of record 
Dec. 13. Eaton declared a special 
extra of 25 cents on its capital 
stock, payable Dec. 20 to stock of 
record Dec. 5. 

Houdaille-Hershey B, 37% cents, 
payable Jan. 2 to stock of record 
Dec. 20, as against 25 cents previ- 
ously. Electric Storage Battery, 
special dividends of $1 on the 
common and preferred and also 
final 1935 dividends of similar 
amounts on both stocks, all pay- 
able Dec. 30 to stock of record 
Dec. 3. Bohn Aluminum & Brass, 
75 cents quarterly, payable Jan. 2 
to stock of record Dec. 13. C. M. 
Hall Lamp, 10 cents, payable Dec. 
10 to stock of record Dec. 5. 
Briggs & Stratton, quarterly of 
75 cents, payable Dec. 16 to stock 
of record Dec. 5. 

Definite steps to end the re- 
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ceivership of Willys - Overland 
have been taken and are being 
watched with great interest in 
Wall Street. Empire Securities 
Co., formed by business associates 
of the late John N. Willys, has 
offered to pay $700 per $1,000 for 
the outstanding 6% per cent first 
mortgage bonds, amounting to 
$2,000,000, and 25 cents on the 
dollar to creditors. 


Syracuse Moves 
To Sell Franklin 


Plant for Taxes 


Syracuse, N. Y., Nov. 29.—The 
City of Syracuse will immediately 
take steps to bring about a sale 
of the Franklin automobile plant 
and other real estate of the old 
H. H. Franklin Manufacturing 
Co., on account of unpaid city 
taxes, it was announced today by 
Mayor Rolland B. Marvin. 

The mayor stated that the city 
could not wait longer for the 
new interests controlling the 
Franklin properties to make good 
on their promise to reopen the 
plant, and that the tax compro- 
mise agreement made many 
months ago was “off.” Under 
the agreement 40 per cent was 
to be taken off the tax bill, if 
manufacturing operations were 
resumed within a reasonable 
time. 

The tax bill, which runs back 
to 1932 inclusive, totals $381,860. 
The bulk of this, $373,651, is 
against the Franklin factory. 


Noblitt-Sparks Buys 
Factory in Indiana 

Columbus, Ind., Nov, 29. — The 
factory of the Lincoln Chair Co. 
here has been purchased by the 
Noblitt-Sparks Industries, Inc., 
according to announcement made 
by officials of the chair com- 
pany. 

The new building will be used 
for the general offices of Noblitt- 
Sparks and for assembly of auto- 
mobile heaters and household 
radios. 


| During Week 








Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Nov. 29, 3:59 P.M.—The foreign situation today 
depressed share prices on the New York Stock Exchange. 
Motor issues were sluggish and Chrysler and General Mo- 


tors reached new lows for the current move. 
dipped until a 2 o’clock rally set in, but they receded 


under pressure of realizing. 


[ 


Retail Finance Doltar 


Quotations 


Volume Drops in October 


Washington, Nov. 29.— Dollar 
volume of retail financing of new 
passenger automobiles decreased 
1 per cent for October this year 
as compared with October, 1934, 
and an increase of 12 per cent 
compared with October, 1933, ac- 
cording to preliminary estimates 
made by the U. S. Department of 
Commerce. Compared with Sep- 
tember, 1935, there was a decrease 
of 19 per cent. 

The aggregate volume for the 
first 10 months of this year was 
15 per cent above the first 10 
months of 1934 and 73 per cent 
higher than for the correspond- 
ing period in 1933. 

Percentages are based on daily 
average figures with each busi- 
ness day of the week weighted 
according to the relative volume 
of business as determined by ex- 


Raybestos Net Up 

New York, Nov. 29.—Report of 
Raybestos-Manhattan, Inc., and sub- 
sidiaries for nine months ended Sept. 
30, 1935, shows net profit of $1,108,- 
902 after taxes, depreciation, etc., 
equivalent to $1.75 a share on 6365,- 
200 no-par shares of capital stock, 
excluding 40,812 shares in treasury. 

This compares with $892,838 or 
$1.39 a share on 642,900 shares in 
first nine months of 1934. 


perience in the trade. Compari- 
sons of October, 1935, with the 
same month of previous years, 
and the percentage changes from 
September to October in past 
years are shown below: 


Comparisons of October, 1935, 
with the same month of pre- 
vious years. 
October, 1935, was: 
0.9 per cent lower than Oct., 
12.4 per cent higher than Oct., 
141.6 per cent higher than Oct., 1932 
31.7 per cent higher than Oct., 1931 
5.3 per cent lower than Oct., 1930 
46.1 per cent lower than Oct., 1929 
September-October changes 
Percentage change from 
September 
Oct., 1935 
Oct., 1934 
Oct., 1933 
Oct., 1932 
Oct., 1931 
Oct., 1930 
Oct., 1929 
These estimates are based on 
figures reported to the Bureau of 


1934 
1933 


: wm i 
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i hom gm bs 19% 


the Census by a sample group of | 
large finance companies that have | 


been in continuous operation since 
1929. The dollar volume of these 
organizations represents over 
three-fourths of all the automo- 
bile finance business written by 
all finance companies reporting 
to the Bureau of the Census. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, NOVEMBER 29, 1935 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


NEW YORK 


Allis Chalmers Mfg. . 
American C. & F. .... 
American Chain 
Auburn Auto 

Bendix Aviation 
Bethlehem Steel 

Bohn A. & B. 
Borg-Warner 

Briggs Manufacturing 


Budd Mfg. Co., E. G. ... 


Budd Wheel Co. 
Chrysler 

Clark Equipment 
Cleveland Gr. Br. 
Collins & Aikman 
Commercial Credit 
Commercial Investment T. 
Continental Motors 
Curtis-Wright 
Curtis-Wright A 

du Pont de Nemours 
Eaton Manufacturing 
Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 

Firestone Tire & Rubber 
Gabriel Co. A 

General Electric (80c) 
General Motors 

Glidden 

Goodrich, B. F. 
Goodyear Tire & Rubber 
Graham-Paige 


Hayes Body Corp. ....... 


Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 
Kelsey-Hayes Wheel B 
Lee Rubber & Tire 


naakee 4 9 


1935 
High Low 


Last Sale 
Nov. 29 Nov. 22 


2144 


12% 


34) 8 
30 

29%, 
37% 
21 

487 
51% 
607g 
51% 


49), 
26/2 
28's 
42% Marlin 
58!2 


Murray 
Nash 


13/4 Packard 


Libbey-Owens-Ford Glass 
ee 
Mack Truck (1) 


24% Midland Steel . 
Motor Products . 
Motor Wheel ... 


NEW YORK 


46 
2335/4 
25 
39), 
23 
557s 
131, 
194% 


Rockwell . 
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Reo Motor . ceeceee 
Republic Steel Corp. 
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Studebaker 
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Thompson Products . 
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Timken 


Detroit Axle ... 
Roller Bearing 


U. S. Industrial Alcohol . 
U. S. Rubber Lae 
Westinghouse E. & M. .. 
Wy I ec vassenas 
Yellow Truck . 

Young Spring & Wire . 
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Asbestos Manufacturing 
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Take New Steps 
Toward Willys 
Reorganization 


Toledo, O., Nov. 29.A new move 
for reorganization of the Willys- 
Overland Co. was indicated this 
week. 

After months of negotiations, 
announcement was made of the 
proposed purchase of creditor 
claims and first mortgage bonds 
deposited with committees repre- 
senting their respective holders. 

The creditors’ committee through 
J. A. Kenrick, Toledo attorney, 
said that the offer had been ac- 
cepted by the committee, subject 
to approval by those creditors who 
have deposited their claims with 
the committee. The offer was 
made by Empire Securities, Inc., 
represented by Attorney George 
W. Ritter, of Toledo. 


Reo Co. Reports Reduced 


Net Loss for 4th Quarter 

Lansing, Mich., Nov. 29.—The 
Reo Motor Car Co. and its sub- 
sidiaries report for the Septem- 
ber quarter a net loss of $93,342 
after charges, and depreciation of 
$97,147, as compared with a net 
profit in the preceding quarter 
of $31,544 or one cent a share on 
the 1,800,000 common shares out- 
standing, and with a net loss of 
$400,539 for the September quar- 
in 1934. For the first nine 
months in 1935, the net loss 
amounted to $51,186 after charges 
and deduction of $295,696 for de- 
preciation, against a net loss of 
$907,484 for the corresponding 
nine months in 1934. 


Cleveland Welding Co. 
Back to Former Owners 


Cleveland, O., Nov. 29.— Con- 
trolling interest in the Clevelan 
Welding Co. of this city has bee 
returned to substantially th 
same hands that held cont 
prior to the company’s affilia’ 
some five years ago with Moto 
Wheel Corp., Lansing, Mich., it 
was said today by H. W. Kranz, 
president. 

The company has specialized in 
the manufacture of circular prod- 
ucts since 1911. Such products 
include rims for automobiles, 
trucks and tractors, passenger 
ear and truck wheels, steel bases 
for solid and industrial tires, elec- 
tric motor frames, gear ring 
blanks and circular parts of every 
description. 

In addition to its Cleveland 
plant, covering 21 acres of land, 


| where more than 500 persons are 


employed, the company also main- 
tains an office in Detroit, located 
in the General Motors building, 
under management of Dave R. 
Jones. 


Borg-Warner Declares 


Chicago, Nov. 29.— Borg-Warner 
Corp. directors, in monthly meet- 
ing recently, declared the regular 
quarterly dividend of $1.75 per share 
on the preferred stock, and a quar- 
terly dividend of 50 cents per share 
on the common stock. Both divi- 
dends are payable Jan. 2, 1936, to 
stockholders of record at the close 
of business Dec. 13, 1935. 


GM Seeks Listing 

San Francisco, Nov. 29.—General 
Motors Corp. has filed applications 
with the San Francisco Stock Ex- 
change to list its common and pre- 
ferred stocks, valued at about $2,- 
724,652,975, for trading on the Ex- 
change. 


McCord Profits 


Detroit, Nov. 29.—McCord Radia- 


tor & Mfg. Co. reports for nine 
months ended Sept. 30, 1935, profit 
of $168,690 after charges, but be- 
fore federal income taxes. 

Profit for October was $62,772 
after charges, but before federal in- 
come taxes. 
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The News of Automotive Advertising 


By 


The Industry Goes to Bat 


If lineage, advertising appropriations and forecasts by 


admen mean anything, it look 


this industry of ours is going to bat in a big way during 


the coming year. 

Reports from nearly ever 
expenditures in a wide varie 
people sharing in the distribi 


Newspapers continue to be the old standby and al 


reports auger happy days for the® 
publishers, at least as far as the 
automotive end of it is concerned. 
New York papers have been 
pretty pleased over the big jump 
in automobile lineage, but last 
week Chicago papers showed they 
could do a little boasting in their 


own right. Broken down, Chi- 
cago show lineage was split up 
as follows: 

Nov. Jan. 
Tribune 57,614 41,858 
Herald-Examiner 46.918 33,714 
News 45,482 34,281 
American 40,175 32,855 
Times - 8,594 7,501 
Jour. of Com 28,906 18,723 

227,689 168,932 


Industries inclined to sit back 
and wait would now do well to 
lean forward and take notice 


{round the Corner 

Over on the side of the first- 
rank optimists is Robert H. 
Crooker, Campbell-Ewald vice- 
president and top man in Chev- 
rolet advertising, who predicts 
the biggest promotion year in 
automobile history is just around 
the corner, ready to be grabbed. 
Outdoor advertising he cred- 
ited with giving advertisers a 
better break during the depres- 
sion than any other medium. By 
placing billboards in places where 
they won't be resented, the out- 
door advertiser can_ reconcile 
most of the complaints now cur- 
rent, Crooker believes, and sug- 
gests that outdoor advertising 
do more window-dressing. 


W indow-Dressing 

And speaking of window-dress- 
ing, General Outdoor Advertis- 
ing’s Ford display in Indianapolis 
is a natural. 

A modernistically lighted sign 
displays a Ford truck in a show 
window and to top it off there's 
landscaping and a reflecting pool. 

Although this display has just 
been completed, Ford dealers last 
year used the same location for 
a similar display. Last spring it 
was the scene of an outdoor salon 
with cars displayed on the lawn. 


Fourteen cars were sold on the 
lot in six days. (See photo on 
this page.) 
Statistics 


From the Agricultural Publish- 
ers’ Assn. comes a report on farm 
paper lineage for the first 10 
months to show that automobile 
advertising took second place 
with a total of 1,003,527 lines, or 
16.4 per cent of all advertising. 
Last year the industry accounted 
for 876,800, or 15.9 per cent. 

Second place might just as well 
be first, because the machine, 
farm equipment and mechanical 
supplies classification held the 
top position, which is very logical. 


More Statistics 

We seem to have gathered up 
a lot of statistics this week. This 
time they’re from NBC who has 
sent us some radio figures that 
also look good in the prosperity 
ledger. 

An analysis of the 14 NBC man- 
aged and operated stations com- 
prising 47 industries and 380 ac- 
counts puts automobiles and 
accessories on the top rung for 
number of accounts using spot 
advertising. Forty-four com- | 
panies in that division, exclusive | 
of gasoline and oil firms, used 
that type of program in October. 


Still More 

We have one more statistic left, 
and here it is: Media Records, 
reporting 386 newspapers in 95 | 


th Dimension 
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GERRY SCHURMAN 


s like a pretty sure bet that 


ywhere point to increased 
ty of media, with a lot of 
ition. 


cities, credits 82,429,432 lines of 
copy to automotive advertising in 
the first nine months of this year. 


Tirme Costs Money 
When you talk about automo- | 
tive radio advertising you have 
to talk in pretty big figures. 
Ford was the largest user of 
time during October and ran up| 
a bill of $503,553, most of which | 
went for the World Series. Gen- | 


PLENTY OF CLASS in outdoor displays. 


eral Motors with its regular pro- | 
grams was up with the leaders 
and added another $56,200 to the} 


kitty, earning itself a place in 
broadcasters’ hearts. 
Notes 


The Outdoor Advertising Assn. 
of America has approved plans 
for a national traffic safety cam- 











(See 4*h Dimension.) 


paign. . Claude C. Griswold, 
former publicity director for 
United States Advertising, has 
been appointed public relations 
head for Grace & Bement in De- 





troit. Automotive accounts in- 
clude Briggs, Hercules Motors 
and Gar Wood Industries. In the 


past two years, Griswold has done 
publicity and promotion work for 
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Briggs, Graham, Willys, Libbey- 
Owens-Ford, Electric Auto-Lite, 
Owens-Illinois, Sparks-Withington 
and others. For several years he 
was personal public relations man 
for the late John N. Willys and 
has a background of newspaper 
experience including major press 
associations and financial news 
services. . NBC has com- 
pleted the biggest October in its 
history and is already looking 
around for some new records to 
break. ‘ Stewart-Warner- 
Alemite has divided up its ac- 
count, with radio and refrigera- 
tion divisions going to Hays Mac- 
Farland in Chicago and Alemite 
continuing with Blackett-Sample- 
Hummert. ... Maxon will 
handle the advertising for the 
specialty appliance and merchan- 
dise departments of General Elec- 
tric, recently consolidated. 
Deems Taylor, composer, editor 
and music critic, has been ap- 
pointed counsel for creation and 
direction of musical programs for 
Ayer. Among the programs he 
is expected to supervise is Ford. 
Ford’s new Lincoln-Zephyr 
program, to begin at 2:30 p.m., 
EST., Dec. 1, will be aired from 
Detroit over 43 CBS stations. 








-only one publication 
in America 
ean claim 


“In the month of November, 1935, 


Automotive Daily News carried one 


or more paid Display Advertisements 


from every manufacturer of 


Passenger Cars in the United States” 


-—-would you eall that 
100% acceptanee of 
a trade paper in the 
industry it serves 

*& 





nee 


Can you pick the 
kenimesbenretetate 
adjective? 


UPPOSE you were buying a car. Wouldn’t you 
be more impressed by facts about important 
mechanical units of the car than by even the most 
“colorful” description of its performance, appear- 


ance or comfort? 


Every Bendix Product on your car will help you 
sell— provided the public knows it’s there. It would 
obviously be unfair for Bendix, serving every 


American car manufacturer, to advertise to the 


ASTOUNDING 


/ 


public the particular Bendix features of any one 
car. But Bendix powerful national advertising, 
backing Bendix quality, has thoroughly so/d Bendix 
Products to the public—and is keeping them sold! 


Point out that your car or truck has Bendix 
Mechanical or Hydraulic Brakes, or Bendix B-K 
Power Braking, Bendix Drive or Startix, Strom- 
berg or Zenith Carburetion, Eclipse Brake Lining, 
Finger-Tip Gear Shifting, or any other Bendix 
Product. It simply /sn’t smart to throw such sound 
and powerful persuasion away! 


BENDIX PRODUCTS CORPORATION 
(Subsidiary of Bendix Aviation Corporation) 


401 Bendix Drive + South Bend, Indiana 


BENDIX 
ODUCTS 


ARE USED BY EVERY CAR 
MANUFACTURER IN AMERICA f 





